Carrefour statement in response to an article by Clean Clothes Campaign on involvement with Spectrum Sweater factory (Dhaka, Bangladesh)

9 May 2005

Roland Vaxelaire, Director Quality & Sustainable Development for Carrefour, provided this statement to the Business & Human Rights Resource Centre in response to the Clean Clothes Campaign article of 24 April 2005, “Spectrum Update: New info & demands”, and other articles on the same subject.  The Clean Clothes Campaign article says Carrefour was a buyer from the Spectrum Sweater factory that collapsed on 11 April 2005, killing many of the workers:

http://www.cleanclothes.org/news/05-04-24.htm
Carrefour since 2000, is committed to a process of continual improvement aiming to improve the respect for the fundamental worker’s rights and to make them apply via its supplier charter and its system of audits, by suppliers. This policy was strengthened in Bangladesh by a project to educate workers and the management in their rights and duties. This approach is obviously not infallible and we do not claim to be able to reduce the risk to zero, even if we regret it. Our approach simply has the merit to exist and equally to challenge all the players of the French retail business to share this approach of social audits today, enabling to share and to multiply our projects.

Carrefour shares the pain of the families of the missing and injured persons. 

As a humanitarian gesture and a sense of local solidarity, the teams of Carrefour Bangladesh immediately took the initiative to answer locally to the request for assistance from the BGMEA (textile union of Bangladesh). To do this Carrefour called upon the local NGO “FRIENDSHIP”, specialized in emergency help and with whom we have already worked. This NGO organizes in agreement with the BGMEA the inventory and distribution of help to the affected families (according to our sources, there are 83 people who have been lost or seriously injured).

It should be noted that within the framework of Carrefour’s work in Bangladesh, Carrefour also works with the local NGOs (Karmojibi Nari) to provide a human rights training programme for factory management and staff.

The Spectrum Sweaters factory is a part of the Shahriyar Fabric Industry Ltd Group with whom we had business connections. Within the framework of our audit program, a social audit had been conducted at this supplier in 2002 with a “Good” score and with corrective actions being returned to us according to our policy. This audit however had not covered this specific workplant construction, which has been completed after the audit took place.

It was in the case of a one off supply that the Shahriyar Fabric Inductry Ltd company supplied us from the Spectrum factory a lot of 130 000 textile units in November 2004. No further order has been made by Carrefour since this date. Carrefour volume in Bangladesh in 2004 was 39 million units.

Please also note: 

The reasons for this dramatic accident are linked to a structural problem in the building. It is evident that the social audits which we realize do not permit (as the name indicates) the verification of technical conformity of buildings. Such controls would require specific skills and technical expertise and do not enter into our usual actions. 

Nevertheless, following this tragic event, and in a commited to one continual improvement of its practices of auditing, Carrefour has requested the audit companies mandated by Carrefour to include systematically in the documentary review, the construction permits and legal authorisations in addition to existing questions concerning the existence of official technical inspections of the premises. 

However, as an immediate event, Carrefour intends to ask its suppliers in Bangladesh to provide it with documentary evidence of one construction permit for the buildings in which they operate.

Carrefour has refused for years to base its marketing or communication strategy on its social auditing approach. However, we are willing to share the fruit of the analysis of 5 years of a policy representing more than 706 audits, including 115 re-audits, realized at the initiative and financing of Carrefour.
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A fin avril 2005, 706 Audits Sociaux réalisés :

115 Re audits et 591 Audits Initiaux


Total Audits at the end of April 2005 

Country / Initial social audits / re-audits / Total / Sector concerned

China

India

Bangladesh

Indonesia

Pakistan

Vietnam

Other Thailand / Taiwan / Laos / Cambodia 

Toys / EPCS / DIY

Textile

Summer 2004 textile

Textile 2004 & sport

Furniture and sport

At end of April 2005 706 social audits made: 115 re-audits and 591 initial audits.

We remain at your disposal for any additional information concerning the Carrefour approach to social auditing.

