InBev response to Australian Council of Trade Unions campaign raising concerns about the situation of women promoting beer brands in Asia
7 June 2006

InBev gave the following statement to the Business & Human Rights Resource Centre in response to this item by the Australian Council of Trade Unions:

media release - “New Campaign To Lift Wages and Prevent HIV Deaths Among Beer Promotion Women”, 27 May 2006: http://www.actu.asn.au/work_rights/news/1148623323_3424.html  

Beer Promotion Agents – Cambodia 

June 2006

InBev recognizes the fact that we and the companies with whom we do business have a duty to manage all aspects of their business in a responsible way. In recognition of our responsibility, in December 2004, we endorsed the UN Global Compact.  The UN Global Compact is a set of social, environmental and economic principles for responsible business.  Among areas of current concern, the Compact’s ten principles address human rights, labor standards and the environment.  We are now in the process of driving the UN Global Compact into our business - globally.  
In the case of Cambodian promotion agents, in 2005 InBev began working with other beer companies, beer distributors and CARE to ensure that beer is sold safely.  Although it is still early, this coalition’s efforts are focused on worker safety and salary and benefits.  Only by working together as a group are the importer, distributors and local beer companies able to affect change.

In addition the work of this coalition, InBev has already insisted that our distributor only hire individuals above the legal working age.  In Cambodia this is 18.  We also require that our distributors discontinue doing business with any individual who, in the promotion or our products, acts inappropriately.

InBev uses distributors to market and sell our products in Cambodia.  Our distributor hires, as required, subcontractors to assist in promoting the sale of our products. Promotion agents are subcontractors to our distribution partner. These policies are reviewed in the regular quarterly business reviews InBev has with its local distributors. 
FACTS

Promotion agents are very common in Singapore, Hong Kong, Taiwan, China, Malaysia, Thailand, Vietnam and they are part of the standard marketing programs for brands such as Tiger, Fosters, San Miguel, Budweiser, Heineken, Carlsberg and all local beers.

Beck's is distributed by Soon Soon (since 2002) and Stella Artois is distributed by Duong Chhiv Import Export Transport Co.  They are not related.
Soon Soon currently employs 50+ Beck's promotion agents.  

For Beck’s we inherited the Beck’s distributor from Beck & Co in 2002 with prior commercial terms. The promotion agents’ policy is reviewed in quarterly business meetings with the distributor to track the appropriate enforcement. 

The minimum legal working age in Cambodia is 18 years old and this applies to the promotion agents as well.

The promotion agents normally work between 4 to 6 hours at the most. Of course there will be some agents who want to work double shifts (both the afternoon and evening shift), but this is at their own free will as they are paid separately. 

InBev beers sold in Cambodia: Only Stella Artois and Beck's are sold there (as well as Cass beer from Interbrew Korea.) Leffe and Hoegaarden are not sold in Cambodia.  In 2005, the Cambodian volume represents 1% of InBev Export & Licenses Asia Pacific's volume.  This represents less than 1% of the market in Cambodia.

Transport, organized by the distributor, is compulsory for the promotion agents to and from their work location to ensure that they remain within their job scope, promoting Beck's beer in restaurants and beer gardens.  

Concerning contracts, in Cambodia, given the level of employment, there are no contracts.

In Cambodia the employer has no obligation for medical assistance/checks but our distributors have a policy to brief all promotion agents joining the team on good health and safety practice.  From time to time, specialist NGOs or prevention organizations are invited to talk to the promotion agents.

Any promotion agent soliciting customers outside of their job scope is immediately terminated.

The commission promotion agents are paid for a case of beer ranges from USD 3.50 to USD 6.00 per case. (The higher commissions are usually paid by new entrants into the market, such as Ashahi, trying to carve a market share). Average is USD 4.00 per case. A case contains 12 bottles of 66cl.  Although there are no quotas, there are standard "sales target plans" by some brands such as Tiger who employ some promotion agents on monthly wages. Both Stella Artois and Beck's are sold on commission basis with no quotas.

The promotion agents roughly make USD 50-80 a month (USD 600 - USD 960 a year). To give you an idea on wages in Cambodia (data 2005)
· Junior civil servants: USD 40 per month

· Senior civil servant: USD 100 per month

· Office clerical staff (local business): USD 60 per month (meals and accommodation provided)

· Accountant (local business): USD 150 per month
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