Tesco response to Clean Clothes Campaign report “Cashing in”

18 Mar 2009

Business & Human Rights Resource Centre invited Tesco to respond to this report:

- Press release: “Giant retailers cashing in on poverty wages” [PDF], Clean Clothes Campaign, 10 Feb 2009
- Full report: “Cashing in – Giant retailers, purchasing practices, and working conditions in the garment industry”, [PDF] Clean Clothes Campaign, February 2009

Tesco sent the following statement:

We take the issue of working conditions throughout our supply chain extremely seriously and insist on high standards, going to great lengths to ensure our suppliers meet them.  Providing strong value prices for our customers comes through working hard to find efficiencies in production – while ensuring suppliers can meet ethical requirements. By way of example, the average lead-time for Tesco clothing orders increased by 2 weeks last year. This reflects the hard work of our buyers working in partnership with suppliers to even out demand, enabling them to offer more stable jobs and working hours.
 

As a founder member of the Ethical Trading Initiative (ETI), we require all our suppliers to meet the standards set out in the ETI Base Code and work with them to achieve this. We have in place a rigorous programme of independent audits of our suppliers’ factories, identifying problems and leading to real improvements.

The Clean Clothes Campaign report raises a number of important issues – though we do not believe all its findings are accurate.  We believe it would be helpful for some campaigners to engage more constructively with retailers on accusations of worker abuse, rather than making accusations but withholding details. Without such details, it is harder to investigate and take action to improve matters where appropriate.  While problems in supply chains will always occur, the commentary in the report might be read to imply these problems are unique to suppliers of large retailers. We believe that in fact it is companies like Tesco that are driving improvements in labour standards. Evidence of this is readily available in backstreet workshops that do not supply international companies with high standards.

Tesco was Highly Commended in the 2008 Re-Fashion Awards for our work on bringing ethically-sourced cotton to the mass market. It was the only major retailer nominated in any category.
