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The Business & Human Rights Resource Centre invited Wal-Mart to respond to a news article, “Critics attack Myanmar's 'blood gems' auctions”, Charlotte McDonald-Gibson, Agence France Presse, 18 Oct 2006, and a letter from Wal-Mart shareholder Boston Common Asset Management on this issue, dated 24 Mar 2006.  Both are available here: 

http://www.business-humanrights.org/Links/Repository/197520 

Wal-Mart sent the following response.

“Wal-Mart is committed to maintaining ethical principals in both our local and international dealings. Our standard terms require all of our suppliers to warrant that they source and/or manufacture merchandise ethically and in full compliance with the laws operating in the country of manufacture. In relation to merchandise sourced from Myanmar, our supplier has provided us with assurances that its international operations comply with all relevant legal and ethical standards. To date, Wal-Mart has not received any evidence to suggest otherwise. 

Wal-Mart is also dedicated to helping to better the places where we conduct business. We understand that we have the opportunity to encourage the growth of certain lesser-developed countries like Myanmar through trade. 

Wal-Mart is mindful of the impact we can have in the way we do business in all areas. That’s why in addition to being a responsible trading partner, we spent the last year talking with community and industry leaders about what we can do to better preserve and protect our environment and our resources. 

Since then, we’ve taken dramatic steps forward, like reducing packaging and waste, bringing affordable organic products to Wal-Mart customers, reducing greenhouse gas emissions and improving the fuel efficiency of our fleet. 

We’re applying the same technologies and innovations that made us successful in areas like supply chain management to environmental sustainability.  The same advancements that let our suppliers monitor how their merchandise is selling at the store level are being used in environmental applications like observing real-time energy use in stores to determine how we can make them more efficient. 

We’ve spent the last 44 years making Wal-Mart one of the most productive and efficient retail outlets in the world. And our goal is to spend the next several years making every other aspect of our business—from our relationships with global suppliers, to the lighting in our stores, to the packaging of the products we sell—among the world’s best in efficiency, productivity and sustainability. 

And we believe that we are presented with phenomenal opportunities to do so much more. Our goal at Wal-Mart is to realize that potential and, as we continue to build upon what we’re already doing, encourage others in the business and retail communities to join us in our commitment. 

We believe that there is truly no distinction between being a responsible corporate citizen and a successful business….they are one in the same. As we at Wal-Mart share our innovations throughout our industry, our supply chain, our millions of weekly customers and our 1.8 million worldwide associates, we believe we will create a ripple effect and profitably magnify our environmental solutions on a global scale.”
