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Introduction
The objective of this report is to add evidence to the case that Corporate Social Responsibility (CSR) makes good business sense.  The evidence provided is in the form of quotations from the leaders of today’s global business community.  Through speeches, press releases, and annual reports these leaders have not only supported various CSR actions but have often tied these actions directly to the performance of their businesses.

CSR is broadly defined as corporate action that helps to improve the community in which the corporation operates.  The basic premise is that the corporation is a member of the community and has certain responsibilities that go beyond the creation of products, services, and shareholder wealth.  CSR initiatives seek to balance stakeholders and shareholders investment in the practices of a business.  The intended result is a positive effect on the triple bottom line – economic, social, and environmental.  Communities are local, national, and now increasingly global adding many complexities to what was once a simple community duty.

The historical definition above is based on premise of community obligation.  There is a growing belief that CSR is not simply an obligation but that it increases the value of a companies goods and services and that increasing numbers of customers will reward responsible corporations by purchasing their products.  

In plain business language, it is clearly possible to differentiate a company from competitors with a record of corporate responsibility.  For example, in a pure commodity market like gasoline, a large population segment will choose BP over similarly priced competitors because they believe that BP has a better environmental record and is investing in fuel development that may eventually reduce reliance on gasoline.

We are excited by the advancements we see in CSR and believe that there is alignment between profits and principles.  

The Report

The report is a compendium of quotes from the leaders of the global business community.  This list is by no means exhaustive but it reveals the progress of many firms in CSR.  The report is designed to be an easy to use gateway to quotations that may be used as evidence to support CSR.  Quotations are segmented into the following categories:

· Supply Chain

· Diversity

· Environment

· Ethics

· HIV/AIDS

· Community Relations

· Education

· General CSR

The report addresses counterarguments against CSR in which:

· Increasingly corporations are focusing resources on corporate social responsibility and 
with the increased focus has come criticism

· While this criticism has not been particularly strong nor evidence based

CSR needs a strong counterargument 

This document’s purpose is to provide an evidence-based gateway to the pro-CSR argument by presenting quotes and links to sources and documentation from senior industry leaders who have incorporated CSR and are seeing positive business results from their actions 

The Project

The project is a joint effort between Babson College and Walden Asset Management.  Andrew Moschetti of Babson College and Timothy Smith of Walden Asset Management identified a need in the corporate social responsibility community for expanded evidence to support the case for CSR Timothy serves as President of the Social Investment Forum, the trade association for the industry. The Forum’s working group SIRAN, (Social Investors Research Analysts Network) is composed of over 100 social researchers and analysts working together on common projects. SIRAN has agreed to help distribute this study. 
Andrew formed a team with three other Babson MBA candidates to assemble a compendium of quotes from senior corporate leaders.  The team enlisted the support of Dr. Natalie Taylor as academic advisor and worked closely with Timothy and Natalie to complete the report.

Methodology

The quotes and information listed in this report are derived from a variety of sources.  The intention is to incorporate a breadth of quotes to demonstrate prevalence of executive level focus on CSR across industries.   Sources included:

· Corporate Social Responsibility Reports

· Annual Reports and Company Filings

· Executive Speech Transcripts

· Corporate Websites

· Press Releases 

· White Papers

The initial stages of research focused on the S&P 100.  From this, categories were created   to provide a structure for the report.  Later research expanded to included national and international companies without constraint on size or industry and findings were incorporated into the structure.  

The intention is to create a high-level scan of the CSR environment.  This document is meant to provide the ability to further drill down into particular categories and the possibility to create new ones. Hopefully readers will consider new ways to use or expand the information in this report.
Walden Asset Management

Walden Asset Management has been a leader in socially responsive investing since 1975, managing their clients' assets to meet both their unique financial and social investment objectives.  While many investors seek competitive returns, Walden’s clients want to achieve that and more. They value working with an asset management firm that pursues a rigorous, disciplined investment approach.  At the same time, they understand that with share ownership comes the potential to influence how companies conduct their business and they use their leverage as investors to improve company policies and practices as well  screening their portfolios or choosing to make community development investments
The Authors and Advisor
Andrew Moschetti is a full-time MBA student at Babson College. Previously to Babson College he received his BA in Music from Tufts University where he played the French horn, and later worked as an office manager for the Visiting Nurses Association of Boston. Andrew has been an active socially responsible investor since 2001 and most recently interned at KLD Research & Analytics where he specialized in environmental research.

Mark Belanger, Babson College MBA Candidate Class of ’06:  Mark brings 12 years of work experience to the project including strategy consulting at Booz Allen Hamilton, Operations Management in the software development industry, and teaching experience in the New Hampshire public schools.  Mark is interested in starting a business in alternative energy and green building.  He is committed to applying his business acumen to ventures that positively impact the environment.

Jon Franklin a Babson College MBA Candidate Class of ’06:  Jon spent a number of years working in businesses ranging from technology firms to non-profit organizations.  Most recently Jon has focused his time in the health care industry, and has developed a novel approach to the multibillion dollar medical device industry.

Maya Sultan previously to entering Babson College as part of the MBA class of ’06, Maya served in the Peace Corps, Paraguay, gaining skills in small business management, soil conservation and beekeeping.  In addition, Maya has also worked at KLD Research & Analytics in product development and at Reebok in their Human Rights department.

Dr. Natalie Taylor is an associate professor in the Arthur M. Blank Center for Entrepreneurship at Babson College where she has created and teaches course in social entrepreneurship, including Social Enterprise Management, Entrepreneurial Nonprofits and Entrepreneurship, Society and the Environment. She was also a member of the team that designed and launched Babson's highly regarded MBA program which is distinctive for its progressive, integrative curricular approach.
 We are aware that some readers may feel that certain companies quoted are not yet living up to the promise enclosed in these quotes. We do not include quotes assuming the companies quoted have an A+ report card. But these quotes reflect stated goals and values of the companies. 
Other Resources to assist readers in finding additional csr quotes include-
Global Reporting Initiative (GRI):  http://www.globalreporting.org/
Center for Corporate Citizenship at Boston College: http://www.bcccc.net/
Social Investment Research Analyst Network: http://www.siran.org/
Business for Social Responsibility: http://www.bsr.org/
Coalition for Environmentally Responsible Economies (CERES): http://www.ceres.org/
Company Index


Supply Chain
· Adidas-Salomon

· Baxter Laboratories

· BP

· Dell

· Fair Labor Association

· Ford Motor Company

· Gap Inc.

· HP

· Nike

· Reebok


Diversity

· Allstate Insurance Company

· American Airlines

· Dell Inc.

· Eastman Kodak Company

· Exelon Corp.

· PepsiCo Inc.

· Procter & Gamble Co.

· RadioShack Corp.

· Raytheon Co.

· Rockwell Automation Inc.

· Sara Lee Corp.

· Time Warner Inc.
· Xerox Corp

Environment
· AES Corp.

· Alcoa

· AMR Corporation (American and American Eagle)

· Bank of America

· BP Plc

· Coca-Cola Co.

· Daikin Industries

· DuPont

· E.I. du Pont de Nemours and Company

· General Electric Co.

· General Motors Corporation

· International Paper Company

· Johnson & Johnson Co.

· Office Depot

· PPL Corporation

· Procter & Gamble Co.

· Sunoco Inc.

· Swiss Re

· Unisys Corp.

Ethics
· 3M Co.

· Allegheny Technologies Inc

· Cisco Systems

· General Electric Co.

· Pfizer Inc.

· U.S. Bancorp

HIV / AIDS

· Bristol-Myers Squibb

· GlaxoSmithKline

· Merck

· Pfizer

Community Relations

· Alcoa

· Fidelity

· GlaxoSmithKline

· IBM

· JPMorgan Chase & Co.

· Phillips-Van Heusan

· Whole Foods

Education

· Cisco Systems

· EMC Corp.

· Hammerson Property

· Microsoft Corp.

· U.S. Chamber of Commerce

General CSR

· BP

· Compass Group

· Daimler Chrysler

· Dell Inc.

· Dow Chemical Co.

· E.I. du Pont de Nemours and Company

· Entergy Corp.

· General Electric Co.

· GUS plc

· Hammerson Property

· Hewlett-Packard Co.

· Home Depot Inc.

· Intel Corp.

· IBM Corp.

· Johnson & Johnson

· Lloyds TSB

· Microsoft Corp.

· Pinnacle West Capital Corporation & Arizona Public Service

· Procter & Gamble Co.

· Target Corporation

· Thunderbird School of Management

· Tyco International Ltd.

· Unilever

· United Technologies Corp.

· Verizon Communications

· Xerox Corp.

Categorical Breakdown of Quotations

Supply Chain

Companies included in this section:

· Nike

· Fair Labor Association

· Adidas-Salomon

· Reebok

· Baxter Laboratories

· HP

· BP

· Dell

· Ford Motor Company

· Gap Inc.

Company Name:
Adidas-Solomon

Person & Title:
Herbert Hainer, CEO & Chairman of the Board

Quote ID:

632

1st Sentence:
We are striving to be the global leader in the sporting goods industry and this demands that we return strong financial results.
Company Name:
Baxter Laboratories
Person & Title:
Robert L. Parkinson Jr., Chairman of the Board, president, & CEO


Quote ID:

634

1st Sentence:
Because environment, health and safety (EHS) considerations influence Baxter's selection and approval of suppliers, the company has developed a Global Supplier EHS Questionnaire to evaluate key companies that provide raw materials, components or products for resale or for use in Baxter's manufacturing processes.
Company Name:
BP

Person & Title:
Lord Browne, Group Chief Executive

Quote ID:

636

1st Sentence:
Good relationships with our suppliers are central to enhancing performance.
Company Name:
Dell
Person & Title:
Michael S. Dell, Chairman of the board Kevin B. Rollins, President & CEO


Quote ID:

637

1st Sentence:
Due to globalization, managing the product life cycle has grown in complexity as a growing number of participants are involved throughout the product life cycle to have a clear idea of what potential environmental aspects may lie up- or downstream.
Company Name:
Fair Labor Association

Person & Title:
Mary Robinson, President, Ethical Globalization Initiative


Quote ID:

631

1st Sentence:
Human and labor rights are becoming more central both to corporate social responsibility, and around the issue of corporate governance itself.
Company Name:
Ford Motor Company

Person & Title:
Bill Ford, Chairman & CEO Jim Padilla, President & COO


Quote ID:

638

1st Sentence:
Increasingly, we are bringing our understanding of a wide range of sustainability issues into the stages of our value chain.
Company Name:
Gap Inc.

Person & Title:
Paul Pressler, President & CEO

Quote ID:

639

1st Sentence:
We are hoping to facilitate better compliance by improving supply chain operations and embedding labor standards directly into our business practices.  
Company Name:
HP
Person & Title:
Debra Dunn, Senior Vice President of Corporate Affairs &Global Citizenship

Quote ID:

635

1st Sentence:
Essential to HP's approach are our Supply Chain Social and Environmental Responsibility Policy and our Supplier Code of Conduct, both launched in 2002, which commit us to work with suppliers to ensure they operate in a socially and environmentally responsible manner.
Company Name:
Nike

Person & Title:
Phillip H. Knight, Founder & Chairman


Quote ID:

630

1st Sentence:
These changes are driven by awareness that structural issues endemic to the global footwear, apparel and equipment industries affect an individual company’s ability to change conditions in particular factories. 

Company Name:
Reebok

Person & Title:
Paul Fireman, Chairman & CEO

Quote ID:

633

1st Sentence:
Our Commitment to human rights extends to the thousands of workers worldwide who make our products.
Diversity




Companies included in this section:

· Allstate Insurance Company

· American Airlines

· Dell Inc.

· Eastman Kodak Company

· Exelon Corp.

· PepsiCo Inc.

· Procter & Gamble Co.

· RadioShack Corp.

· Raytheon Co.

· Rockwell Automation Inc.

· Sara Lee Corp.

· Time Warner Inc.

· Xerox Corp.

Company Name:
Allstate Insurance Company

Person & Title:
Edward Liddy, Chairman, President and CEO

Quote ID:

012

1st Sentence:
We take the values that help guide our business, integrity, caring, dependability, diversity, and performance, and apply them toward being a model corporate citizen.
Company Name:
American Airlines

Person & Title:
Gerard Arpey, President & CEO

Quote ID:

015

1st Sentence:
American Airlines sources the best quality products and services to provide to our customers. 
Company Name:
Dell Inc.

Person & Title:
Thurman Woodard, Vice President of Global Diversity



Quote ID:

407

1st Sentence:
Diversity is integral to Dell's values. Our company's success hinges on our core values and beliefs known as "the Soul of Dell."
Company Name:
Eastman Kodak Company

Person & Title:
Essie Calhoun, Chief Diversity Officer & Director, Community Affairs; Vice President 



Quote ID:

412

1st Sentence:
To the benefit of our business and employees alike, Kodak has committed to the ongoing journey of creating a winning and inclusive culture. 
Company Name:
Exelon Corp.


Person & Title:
John W. Rowe, CEO


Quote ID:

414

1st Sentence:
Exelon diversity policies are firmly anchored in our fundamental belief that inclusion, respect and fair treatment contribute to increased productivity.

Company Name:
PepsiCo Inc.

Person & Title:
Steve Reinemund, Chairman & CEO



Quote ID:

601

1st Sentence:
We’ve continued our focus on diversity, with emphasis on providing the right products, promotions and service for our multicultural markets.  
Company Name:
Procter & Gamble Co.

Person & Title:
A.G. Lafley, Chairman of the Board, President, & CEO

Quote ID:

605

1st Sentence:
P&G has a strong legacy of ownership, commitment, and accountability for diversity because we recognize the direct link between the Company’s success, both short-term and long-term, and engaging the full power of all our employees. 
Company Name:
RadioShack Corp.

Person & Title:
Leonard H. Roberts, Executive Chairman



Quote ID:

606

1st Sentence:
RadioShack recognizes the strength that results from a team of unique individuals. 
Company Name:
Raytheon Co.


Person & Title:
Bill Swanson, Chairman & CEO


Quote ID:

608

1st Sentence:
Our commitment is to build an inclusive culture that recognizes uniqueness, empowers each employee, values all contributions and contributors, and leverages its diverse workforce to maximize Raytheon's competitive advantage, thereby enhancing company performance and profitability.
Company Name:
Rockwell Automation Inc.


Person & Title:
Keith Nosbusch, Chairman & CEO

Quote ID:

609

1st Sentence:
Rockwell Automation embraces its social responsibility; we are convinced that social responsibility is an important factor for the long-term success of our company. 
Company Name:
Sara Lee Corp.

Person & Title:
Brenda C. Barnes, Chairman & CEO

Quote ID:

610

1st Sentence:
As a consumer products company, having a diverse workforce is essential to our ability to succeed in the global marketplace.
Company Name:
Time Warner Inc.


Person & Title:
Richard D. Parsons, Chairman & CEO


Quote ID:

612

1st Sentence:
Diversity is a major objective and core value at every stage of our business – from investments to casting films - diversity will give us a competitive advantage, because our success depends upon creating, producing, and distributing products and services that are of compelling interest to the broadest audiences and markets.
Company Name:
Time Warner Inc.


Person & Title:
Cynthia Augustine, Senior VP of Talent Management



Quote ID:

613

1st Sentence:
Time Warner is committed to preserving a culture of opportunity, inclusion and respect as points of ethical conduct and as a driver of competitive advantage.
Company Name:
Xerox Corp.


Person & Title:
Anne M. Mulcahy, Chairman & CEO

Quote ID:

622

1st Sentence:
We provide a shining proof point that diversity in all its wonderful manifestations is good for business...good for our country...and good for people.
Company Name:
Xerox Corp.


Person & Title:
Anne M. Mulcahy, Chairman & CEO



Quote ID:

623

1st Sentence:
I'm convinced diversity is a key to success. 
Environment


Companies included in this section:

· AES Corp.

· Alcoa

· AMR Corporation (American and American Eagle)

· Bank of America

· BP Plc

· Coca-Cola Co.

· Daikin Industries

· DuPont

· E.I. du Pont de Nemours and Company

· General Electric Co.

· General Motors Corporation

· International Paper Company

· Johnson & Johnson Co.

· Office Depot

· PPL Corporation

· Procter & Gamble Co.

· Sunoco Inc.

· Swiss Re

· Unisys Corp.

Company Name:
AES Corp.


Person & Title:
Ned Hall, Vice President, Wind Generation



Quote ID:

005

1st Sentence:
We are pleased to partner with a renowned, world class renewable energy company like EHN as AES continues its expansion into wind energy. 
Company Name:
Alcoa

Person & Title:
Alain J. P. Belda, Chairman and Chief Executive Officer

Quote ID:

010

1st Sentence:
This year we maintained Alcoa’s leadership position on climate change by meeting and holding the goal of reducing greenhouse gas emissions by 25% from 1990 levels.
Company Name:
AMR Corporation (American and American Eagle)

Person & Title:
Don Carty, Chairman and CEO

Quote ID:

016

1st Sentence:
Environmental, social, and economic sustainability are top priorities for everyone at American and American Eagle.
Company Name:
Bank of America

Person & Title:
Ken Lewis, Chairman & CEO


Quote ID:

425

1st Sentence:
Because we realize that our actions can have these impacts, Bank of America has articulated an environmental commitment.
Company Name:
Bank of America

Person & Title:
Ken Lewis, Chairman & CEO

Quote ID:

426

1st Sentence:
The health of our environment has a very real effect on the health of our local and regional economies, and therefore on the health of our company.
Company Name:
BP Plc

Person & Title:
Lord Browne, Group Chief Executive


Quote ID:

434

1st Sentence:
We have to act now, and the question in this session is, “what can business do?”
Company Name:
BP Plc


Person & Title:
Lord Brown, Groups Chief Executive


Quote ID:

435

1st Sentence:
Steps have been taken by industries all over the world to make them more energy efficient, and were taken even before oil prices rose to the level they are at today.
Company Name:
Coca-Cola Co.

Person & Title:
E. Neville Isdell, Chairman & Chief Executive



Quote ID:

401

1st Sentence:
Yet more is required. The issues facing the world are more urgent than ever - and they affect us all. 
Company Name:
Daikin Industries

Person & Title:
Hiroyuki Kitai, President & COO



Quote ID:

404

1st Sentence:
In particular the effort to protect the environment is a critical component.
Company Name:
E.I. du Pont de Nemours and Company 

Person & Title:
Charles O. Holliday Jr., Chairman, CEO, & Chief S,H, & Environmental Officer



Quote ID:

624

1st Sentence:
Businesses are in business to generate growth, but sustaining growth is more complicated.
Company Name:
E.I. du Pont de Nemours and Company
Person & Title:
Charles O. Holliday Jr., Chairman, CEO, & Chief S,H, & Environmental Officer



Quote ID:

411

1st Sentence:
Dupont's mission is sustainable growth.
Company Name:
Ford Motor Company


Person & Title:
Bill Ford, Chairman and CEO

Quote ID:

013

1st Sentence:
While nobody can confidently predict what the world will look like a few decades from now, it is clear that strong, profitable companies going forward will be the ones that strive for sustainable use of environmental and social capital in a rapidly growing global economy.
Company Name:
Ford Motor Company

Person & Title:
Bill Ford, Chairman and CEO

Quote ID:

014

1st Sentence:
Put another way, tackling environmental and social issues is not something a company does after it is profitable; it must be something we do to be more profitable.
Company Name:
Exelon Corp

Person & Title:
John W. Rowe, Chairman, President, & CEO

Quote ID:

416

1st Sentence:
My work with the commission has reaffirmed my strong conviction that, as an energy company, our business success is inextricably tied to our environmental performance.
Company Name:
General Electric Co.

Person & Title:
Jeff Immelt, Chairman & CEO


Quote ID:

431

1st Sentence:
Ecoimagination is GE’s commitment to address challenges such as the need for cleaner, more efficient sources of energy, reduced emissions and abundant sources of clean water.
Company Name:
General Electric Co.


Person & Title:
Jeff Immelt, Chairman & CEO


Quote ID:

432

1st Sentence:
GE is committed to the success of its customers….When they win, GE wins.
Company Name:
General Motors Corporation

Person & Title:
Rick Wagoner, Chairman & CEO


Quote ID:

433

1st Sentence:
The more government, academia, and business work together to develop the technologies and infrastructure, the more likely we’ll see fuel cells in large numbers.
Company Name:
General Motors Corporation

Person & Title:
Ben Heineman, Senior VP for Law and Public Affairs


Quote ID:

423

1st Sentence:
But, good citizenship has a more positive and more enduring purpose than curing the ills of the moment.
Company Name:
International Paper Company


Person & Title:
Gary Boyd, Director of Partnerships



Quote ID:

206

1st Sentence:
We've developed this program in a way that we can leverage not only the human, technical and financial resources to accomplish this, but it's a way that we can increase awareness and increase the education to the general public just what exactly we're doing.
Company Name:
Johnson & Johnson Co.

Person & Title:
William C. Weldon, Chairman & CEO

Quote ID:

430

1st Sentence:
One area of focus that remains critical for us is reducing carbon dioxide (CO2) emissions.
Company Name:
Office Depot

Person & Title:
Steve Odland, Chairman & CEO



Quote ID:

627

1st Sentence:
Sustainable growth is the nature of our business.
Company Name:
PPL Corporation
Person & Title:
William F. Hecht, Chairman, President, & CEO

Quote ID:

427

1st Sentence:
Successful companies invest in environmental value in ways that build shareholder value.
Company Name:
Procter & Gamble Co.

Person & Title:
A.G. Lafley, Chairman, President & CEO



Quote ID:

603

1st Sentence:
Sustainable development, or sustainability, integrates economic progress, social development, and environmental concerns with the objective of ensuring a quality of life for future generations that is at least as good as today's. 
Company Name:
Procter & Gamble Co.

Person & Title:
A.G. Lafley, Chairman, President & CEO



Quote ID:

604

1st Sentence:
We have just completed a year of tremendous progress toward our vision that P&G can link business opportunity with corporate responsibility to create a concept we call “corporate social opportunity.”
Company Name:
Sunoco Inc.



Person & Title:
John D. Drosdick, President & CEO

Quote ID:

428

1st Sentence:
For the past several years Sunoco has reported on the development and implementation of the Operations Excellence Management System and talked of our high hopes that OEMS would help us achieve excellence in health, environmental and safety performance.
Company Name:
Swiss Re

Person & Title:
Bruno Porro, Chief Risk Officer


Quote ID:

429

1st Sentence:
If climate change accelerates and we fail to adapt to it in time, we will suffer losses in terms of safety and prosperity.
Company Name:
Unisys Corp.

Person & Title:
Larry Weinbach, Chairman



Quote ID:

617

1st Sentence:
It is the responsibility of every Unisys employee to act in a manner that is mindful of the environment and health and safety of others. 
Ethics
Companies included in this section:

· 3M Co.

· Allegheny Technologies Inc

· Cisco Systems

· General Electric Co.

· Pfizer Inc.

· U.S. Bancorp

Company Name:
3M Co.

Person & Title:
Bob Morrison, Chairman and CEO



Quote ID:

001

1st Sentence:
3M’s history is a history of building: building businesses by serving our customers, building strong technology and product platforms through innovation and creativity, and above all, building around the world an outstanding reputation through integrity, values and ethical business conduct.
Company Name:
3M Co.


Person & Title:
Bob Morrison, Chairman and CEO



Quote ID:

002

1st Sentence:
In today’s competitive marketplace, our success is defined not only by our ability to satisfy customers and deliver results, but also by our ability to advance our reputation and earn trust from customers and communities alike. 
Company Name:
3M Co.


Person & Title:
Bob Morrison, Chairman and CEO



Quote ID:

003

1st Sentence:
As we work together to build a strong future, I know you will continue to apply the high standards embodied in the 3M Business Conduct Policies…every day and all of the time.
Company Name:
Allegheny Technologies Inc.

Person & Title:
Pat Hassey, Chairman, President and Chief Executive Officer

Quote ID:

009

1st Sentence:
Over the years, I have come to understand that Value-Based Leaders are the true difference in companies that move people to new levels of achievement and success.
Company Name:
Cisco Systems

Person & Title:
John Chambers, President & CEO

Quote ID:

436

1st Sentence:
Discussions of integrity have become increasingly important in today's business environment.
Company Name:
General Electric Co.

Person & Title:
Bob Wright, Vice Chairman and Executive Officer, GE; Chairman, and Chief Executive Officer, NBC Universal


Quote ID:

440

1st Sentence:
Now more than ever, this is what I need, and what businesses everywhere will be looking for. 

Company Name:
Pfizer Inc.


Person & Title:
Hank Mckinnel, Chairman & CEO


Quote ID:

602

1st Sentence:
At a time when integrity and trust are being tested in all of society’s institutions, corporate ethics have never been more important.
Company Name:
U.S. Bancorp


Person & Title:
Jerry Grundhofer, President & CEO


Quote ID:

615

1st Sentence:
We are proud of our reputation and we understand that our ethical standards have contributed significantly to our success. 
HIV / AIDS

Companies included in this section:

· Bristol-Myers Squibb

· GlaxoSmithKline

· Merck

· Pfizer

Company Name:
Bristol-Myers Squibb

Person & Title:
Corporate Communication

Quote ID:

225

1st Sentence:
In 1999, as the HIV/AIDS PANDEMIC – one of humankind’s greatest crises – was growing in scope and impact,
Company Name:
GlaxoSmithKline

Person & Title:
Corporate Communication

Quote ID:

226

1st Sentence:
There is a healthcare crisis in many parts of the developing world.
Company Name:
Merck

Person & Title:
Corporate Communication

Quote ID:

227

1st Sentence:
In keeping with Merck's desire to undertake public/private partnerships            to address the impact of diseases in resource-scarce settings, the African            Comprehensive HIV/AIDS Partnerships (ACHAP) — an initiative involving the Government of Botswana, Merck & Co., Inc. and The Bill & Melinda Gates Foundation — was established in 2000.
Company Name:
Pfizer

Person & Title:
Corporate Communication

Quote ID:

228

1st Sentence:
Pfizer recognizes the magnitude and severity of the HIV/AIDS epidemic worldwide.
Community Relations


Companies included in this section:

· Alcoa

· Fidelity

· GlaxoSmithKline

· IBM

· JPMorgan Chase & Co.

· Phillips-Van Heusan

· Whole Foods

Company Name:
Alcoa

Person & Title:
Alain J. P. Belda, Chairman and Chief Executive Officer

Quote ID:

011

1st Sentence:
Alcoa Foundation increased its 2004 payout by 14%, with grants totaling $17 million in 34 countries, up from nearly $15 million in 2003.
Company Name:
Fidelity 

Person & Title:
Corporate Communication

Quote ID:

222

1st Sentence:
In a time when corporate ethics are being called into question, it’s important to understand that the notion of good corporate citizenship is not new to Fidelity.
Company Name:
GlaxoSmithKline
Person & Title:
Corporate Communication

Quote ID:

223

1st Sentence:
We will make a positive contribution to the communities in improvements to under-served people in the developed and developing world. which we operate, and will invest in health and education programmes and partnerships that aim to bring sustainable
Company Name:
IBM 

Person & Title:
Corporate Communication

Quote ID:

221

1st Sentence:
New Strategic Directions: Over the last ten years, IBM has been one of the largest corporate contributors of cash, equipment, and people to nonprofit organizations and educational institutions across the  U.S. and around the world.
Company Name:
JPMorgan Chase & Co.

Person & Title:
William B. Harrison, Jr., Chairman & CEO James Dimon, President & COO



Quote ID:

208

1st Sentence:
We have experienced firsthand the benefits gained with a corporate culture that's actively inclusive, where colleagues are recognized based on their talent and skills and where diversity is used as a competitive advantage to benefit from the broadest possible pool of employee talent, experiences and perspectives.
Company Name:
Phillips-Van Heusan

Person & Title:
Mark Weber, CEO



Quote ID:

006

1st Sentence:
While we are focused on our financial performance, we believe that how we conduct business is just as critical.
Company Name:
Phillips-Van Heusan 

Person & Title:
Mark Weber, CEO



Quote ID:

007

1st Sentence:
At Philips-Van Heusen we are guided by the principle that enduring corporate success is not only measured in financial terms.
Company Name:
Whole Foods 

Person & Title:
Corporate Communication



Quote ID:

224
1st Sentence:
Community giving at Whole Foods Market is rooted in our belief that corporations, as well as individuals, must be good tenants of the planet.
Education

Companies included in this section:

· Cisco Systems

· EMC Corp.

· Hammerson Property

· Microsoft Corp.

· U.S. Chamber of Commerce

Company Name:
Cisco Systems
Person & Title:
John Chambers, President & CEO



Quote ID:

437

1st Sentence:
I truly believe that the Internet and education will be the great equalizing forces in the global economy.
Company Name:
EMC Corp.
Person & Title:
Joe Tucci, CEO


Quote ID:

629

1st Sentence:
One of my colleagues in the technology industry, Craig Barrett, CEO of Intel, explained why in an interview with USA Today last April: "25 percent to 30 percent who teach math or science in K-12 are not educated in the math and science they teach.
Company Name:
Hammerson Property
Person & Title:
John Richards, CEO



Quote ID:

422

1st Sentence:
We recognise that corporate responsibility can have a real payback - whether it is saving money through recycling and energy effiecient initiatives or creating new employment opportunities and training people to return to the jobs market. 
Company Name:
Microsoft Corp.
Person & Title:
Steve Ballmer, CEO



Quote ID:

439

1st Sentence:
There's a lot that we need to all be concerned about in terms of the workforce and its readiness for this transformation. I think the starting point is education, education, education, education.
Company Name:
U.S. Chamber of Commerce
Person & Title:
Thomas J. Donahue, President & CEO



Quote ID:

438

1st Sentence:
We are falling far behind on the number of students graduating in the fields of math and science, and it is critical for the business community to be engaged in changing this trend.
General CSR

Companies included in this section:

· BP

· Compass Group

· Daimler Chrysler

· Dell Inc.

· Dow Chemical Co.

· E.I. du Pont de Nemours and Company

· Entergy Corp.

· General Electric Co.

· GUS plc

· Hammerson Property

· Hewlett-Packard Co.

· Home Depot Inc.

· Intel Corp.

· IBM Corp.

· Johnson & Johnson

· Lloyds TSB

· Microsoft Corp.

· Pinnacle West Capital Corporation & Arizona Public Service

· Procter & Gamble Co.

· Target Corporation

· Thunderbird School of Management

· Tyco International Ltd.

· Unilever

· United Technologies Corp.

· Verizon Communications

· Xerox Corp.

Company Name:
BP
Person & Title: 
John Browne, CEO
Quote ID: 

218

1st Sentence:
We are grappling with difficult and complex issues in challenging parts of the world.
Company Name:
Compass Group

Person & Title:
Michael J. Bailey, CEO



Quote ID:

403

1st Sentence:
There is not as yet a clear link between CSR performance and superior financial performance certainly in our industry - there may never be. 
Company Name:
Daimler Chrysler

Person & Title:
Gunther Fleig, Board Member and Labor Relations Director


Quote ID:

405

1st Sentence:
Ladies and gentlemen, social responsibility and profitable competitiveness are mutually compatible.
Company Name:
Daimler Chrysler

Person & Title:
Professor Jürgen E. Schrempp, Chairman of the Board



Quote ID:

406

1st Sentence:
Indeed, our holistic approach helps to create humane working and living conditions in domestic and global markets without sacrificing corporate profits.
Company Name:
Dell Inc.

Person & Title:
Michael Dell, Chairman and CEO

Quote ID:

408

1st Sentence:
Dell's direct business model guides our commitment to direct engagement with employees customers and suppliers. 
Company Name:
Dow Chemical Co.

Person & Title:
Andrew N. Liveris, President & CEO


Quote ID:

626

1st Sentence:
As scientists and as business people, we at Dow are well aware of the importance of setting unambiguous goals, measuring our performance against them and reporting regularly on our progress.
Company Name:
E.I. du Pont de Nemours and Company

Person & Title:
Charles O. Holliday Jr., Chairman, CEO, & Chief S,H, & Environmental Officer



Quote ID:

410

1st Sentence:
However, there are still enormous challenges. Extrapolation of current trends paints a picture of an unsustainable world: an increasing gap between the rich and the poor; billions of people who do not have access to clean water, proper sanitation, adequate food, shelter, and health care; and the steady decline in key global ecosystems.
Company Name:
Entergy Corp.

Person & Title:
J. Wayne Leonard, CEO


Quote ID:

413

1st Sentence:
The pursuit of sustainable development can in itself make an organization a stronger competitor.
Company Name:
General Electric Co.

Person & Title:
Jeff Immelt, Chairman & CEO



Quote ID:

417

1st Sentence:
By taking a broad view of fundamental global trends, including energy consumption, the growing need for more renewable energy sources, and the increasing scarcity of potable water, GE can help address important global issues while laying the foundation for our future growth.
Company Name:
General Electric Co.

Person & Title:
Jeff Immelt, Chairman & CEO



Quote ID:

418

1st Sentence:
To me, opportunities to do business and do good are not mutually exclusive, nor are they less valuable for having a positive business impact. 
Company Name:
General Motors Corporation

Person & Title:
Bob Lutz, Vice Chairman Global Product Development



Quote ID:

420

1st Sentence:
The numbers say that by the year 2020, there could be as many as 1.1 billion vehicles on the planet, enough to circle the earth 125 times!  
Company Name:
GUS plc

Person & Title:
John Peace, Group Chief Executive



Quote ID:

421

1st Sentence:
In common with other companies, we closely monitor our financial performance because it is an excellent indicator of business strength. 
Company Name:
Hewlett-Packard Co.
Person & Title:
Debra Dunn, Senior Vice President of Corporate Affairs and Global Citizenship

Quote ID:

201

1st Sentence:
That as a business, HP had important responsibilities to its employees, its customers, its suppliers, and to the welfare of society at large, which in turn would help build a stronger company that would help drive financial performance. 
Company Name:
Hewlett-Packard Co.
Person & Title:
Debra Dunn, Senior Vice President of Corporate Affairs and Global Citizenship

Quote ID:

202

1st Sentence:
Some see this work as charity, philanthropy, or an allocation of resources that could better be donated by shareowners themselves. 
Company Name:
Home Depot Inc.

Person & Title:
Bob NardellL, Chairman, President, & CEO


Quote ID:

203

1st Sentence:
In all of our relationships, we have a responsibility to lead with the highest ethical standards, to understand our impacts—short- and long-term—and to consider fairly the interests of all of our touchpoints. 
Company Name:
Intel Corp.

Person & Title:
Craig Barrett, CEO


Quote ID:

204

1st Sentence:
Our vision and strategy are to drive increasing sustainability, taking into account not only economic but also environmental, community and workplace performance.
Company Name:
IBM Corp.

Person & Title:
Prof. David Thomas, Harvard Business School

Quote ID:

205

1st Sentence:
I personally think that return on investment is compelling, but if that's all that motivates a leader, it's not enough.
Company Name:
Johnson & Johnson

Person & Title:
Robert Wood Johnson

Quote ID:

207

1st Sentence:
Importance of Corporate Social Responsibility (CSR) 'Industry only has the right to succeed where it performs a real economic service and is a true social asset.
Company Name:
Lloyds TSB

Person & Title:
Mike Fairey, Deputy Group Chief Executive

Quote ID:

008

1st Sentence:
That is why we are seeking to embed responsibility into the core strategy of the business. Because good management of the various disciplines that fall under the corporate responsibility umbrella are the same disciplines that need to be managed well to ensure a successful business.
Company Name:
Microsoft Corp.


Person & Title:
Steve Ballmer, CEO



Quote ID:

215

1st Sentence:
Partnership and collaboration are at the center of how we do business, and that's also how we work with governments and NGOs.
Company Name:
Pinnacle West Capital Corporation & Arizona Public Service

Person & Title:
Jack E. Davis, President and COO & Edward Z. Fox, Vice President Communications, Environment & Safety
Quote ID:

017
1st Sentence:
Increasingly, companies are being valued on more than what they produce.
Company Name:
Procter & Gamble Co.

Person & Title:
A.G. Lafley, Chairman of the Board, President, & CEO



Quote ID:

628

1st Sentence:
Sustainable development is a simple idea – ensuring a better quality of life for everyone, now and for generations to come.
Company Name:
Target Corporation


Person & Title:
Bob Ulrich, Chairman & CEO

Quote ID:

424

1st Sentence:
Being committed to the social, economic and environmental health of the communities we serve is a key part of Target’s heritage, a cornerstone of Target’s strategy and vital to our long-term success.
Company Name:
Thunderbird School of Management

Person & Title:
Dr. Angel Cabrera, President

Quote ID:

216

1st Sentence:
Corporate social responsibility is not a fad. 
Company Name:
Tyco International Ltd.


Person & Title:
Ed Breen, Chairman & CEO



Quote ID:

614

1st Sentence:
What does this culture of accountability and good corporate citizenship mean for those who have a vested interest in Tyco? 
Company Name:
Unilever

Person & Title:
Niall FitzGerald, Chairman



Quote ID:

220

1st Sentence:
At Unilever we see no separation. Business is part of society, not outside it. 
Company Name:
United Technologies Corp.

Person & Title:
George David, Chairman & CEO

Quote ID:

618

1st Sentence:
At UTC, we don’t choose between responsibility and profitability. 
Company Name:
United Technologies Corp.

Person & Title:
George David, Chairman & CEO



Quote ID:

619

1st Sentence:
Corporate responsibility means embracing the highest standards, implemented by employees everywhere.  
Company Name:
Verizon Communications

Person & Title:
Ivan Seidenberg, Chairman & CEO



Quote ID:

620

1st Sentence:
Being responsible members of our communities makes us better at what we do.
Company Name:
Xerox Corp.

Person & Title:
Anne M. Mulcahey, Chairman & CEO



Quote ID:

621

1st Sentence:
Social responsibility has been ingrained in the Xerox culture since our earliest days as a company, in part because our founder Joe Wilson and the inventor of xerography Chester Carlson were such advocates of corporate citizenship.
Company Name:
Xerox Corp.

Person & Title:
Anne M. MulCahey, Chairman & CEO



Quote ID:

625

1st Sentence:
Experience tells us that sustainable business practices are not only socially responsible but financially smart.
Complete Information, Listed by Quote ID Number

Quote ID:

001

Company Name: 
3M
Person & Title: 
Bob Morrison, Chairman and CEO 

Source Type:

Business Conduct Website

Source Link:

Website
Full Quote:
3M’s history is a history of building: building businesses by serving our customers, building strong technology and product platforms through innovation and creativity, and above all, building around the world an outstanding reputation through integrity, values and ethical business conduct.
Quote ID:

002

Company Name: 
3M
Person & Title: 
Bob Morrison, Chairman and CEO

Source Type:

Business Conduct Website

Source Link:

Website
Full Quote:
In today’s competitive marketplace, our success is defined not only by our ability to satisfy customers and deliver results, but also by our ability to advance our reputation and earn trust from customers and communities alike. Your ongoing attention and adherence to 3M’s Business Conduct Policies is essential to our success.
Quote ID:

003

Company Name: 
3M
Person & Title: 
Bob Morrison, Chairman and CEO 

Source Type:

Business Conduct Website

Source Link:

Website
Full Quote:
As we work together to build a strong future, I know you will continue to apply the high standards embodied in the 3M Business Conduct Policies…every day and all of the time. 
Quote ID:

005

Company Name:
AES
Person & Title:
Ned Hall, Vice President, Wind Generation
Source Type:

Press Release

Source Link:

Press Release
Full Quote:
"We are pleased to partner with a renowned, world class renewable energy company like EHN as AES continues its expansion into wind energy. We see a tremendous growth opportunity in wind generation, which is a natural extension of AES's power generation businesses. The joint venture with EHN rounds out AES's wind energy portfolio and gives the company a presence in 14 states in the US." 

Quote ID:

006

Company Name:
Phillips-Van Heusen
Person & Title:
Bruce Klatsky, Chairman and CEO
Source Type:
“Responding to the Leadership Challenge: Findings of a CEO Survey on Global Corporate Citizenship”, 2002, World Economic Forum
Source Link:

Report
Full Quote:
While we are focused on our financial performance, we believe that how we conduct business is just as critical.  Indeed, we do not believe that any business activity can succeed financially without adherence to a set of core values that speaks to their business processes, work environments and opportunity for all those constituencies that derive their livelihood from the operations of the corporation.  

Quote ID:

007

Company Name:
Phillips-Van Heusen
Person & Title:
Mark Weber, CEO
Source Type:

CEO’s Corporate Responsibility Message

Source Link:

Message
Full Quote:
“At Philips-Van Heusen we are guided by the principle that enduring corporate success is not only measured in financial terms.  We recognize that how we conduct our business and how we participate in the communities in which we operate are equally important to all that we accomplish financially.”

Quote ID:

008

Company Name:
Lloyds TSB
Person & Title:
Mike Fairey, Deputy Group Chief Executive
Source Type:

Corporate Responsibility Report
Source Link:  

Report 

Full Quote:
That is why we are seeking to embed responsibility into the core strategy of the business. Because good management of the various disciplines that fall under the corporate responsibility umbrella are the same disciplines that need to be managed well to ensure a successful business. None of the programmes and initiatives outlined in this report were initiated because they are good corporate responsibility. They exist because they are vital to the improved performance of the business - they are already core. 

So good corporate responsibility is about good management. Well managed companies are more likely to be responsible companies. It is no surprise, therefore, that there is a growing body of research which shows that those companies with a positive responsibility profile outperform those that haven’t. The business case is clear. This is why corporate responsibility is so important to us.  And why it’s about ‘being’ responsible and not ‘doing’ corporate responsibility.
Quote ID:

009

Company Name:
Allegheny Technologies Inc.


Person & Title:
Pat Hassey, Chairman, President and Chief Executive Officer
Source Type:

Annual Report

Source Link:

Report 

Full Quote:
Over the years, I have come to understand that Value-Based Leaders are the true difference in companies that move people to new levels of achievement and success. I look for the leaders within ATI to move our Company forward by demonstrating these key attributes as individuals:
· Integrity as the Cornerstone of Leadership…being honest and forthright in everything. Empowering people to trust, communicate, and take action within established boundaries.

· Accountability for outcomes that ensure the long-term success of ATI.

· Safety and Health, and Environmental Compliance are the prerequisites to all operations.

· Product Quality and Excellence is demonstrated in everything we do.

· Technology, Creativity, Learning, and Freedom of people to reach their individual potential is the culture of the company.

Profitability is the measure of success for the Company. It is also the enabler for the growth of ATI and for individual opportunity within ATI.

Value-based leadership is the guiding force for human achievement within ATI…people do connect (and improve) all the business systems of ATI.

Quote ID:

010

Company Name:
Alcoa
Person & Title:
Alain J. P. Belda, Chairman and Chief Executive Officer
Source Type:

Annual Report

Source Link:

Report 

Full Quote:
This year we maintained Alcoa’s leadership position on climate change by meeting and holding the goal of reducing greenhouse gas emissions by 25% from 1990 levels. We helped develop a global sustainability model with the International Aluminium Institute.

Under the most likely scenario in that model, the industry will become “greenhouse gas neutral” by 2017 – the first and perhaps only industry that will be able to make that claim.
Quote ID:

011

Company Name:
Alcoa
Person & Title:
Alain J. P. Belda, Chairman and Chief Executive Officer
Source Type:

Annual Report

Source Link: 

Report 

Full Quote:
Alcoa Foundation increased its 2004 payout by 14%, with grants totaling $17 million in 34 countries, up from nearly $15 million in 2003. Alcoa’s employee engagement activities reached new heights in 2004. Our programs, designed to encourage and reward active participation in communities, saw a 39% increase in 2004, resulting in more than $2 million being contributed on behalf of Alcoans. We also made great strides in increasing the understanding of both external and internal audiences of our sustainability activities across the globe, including the online publication of five regional reports to augment our corporate report on our social, economic, and environmental impacts.

Quote ID:

012

Company Name:
Allstate Insurance Company
Person & Title:
Edward Liddy, Chairman, President and CEO
Source Type:

Corporate Responsibility Report
Source Link:

Report 

Full Quote:
We take the values that help guide our business, integrity, caring, dependability, diversity, and performance, and apply them toward being a model corporate citizen.  We give back to the communities that make our success possible, through our corporate strength and through our people strength, that’s our stand.

Quote ID:
013
Company Name:
Ford Motor Company

Person & Title:
Bill Ford, Chairman and CEO
Source Type:

Sustainability Report
Source Link:

Report
Full Quote:
While nobody can confidently predict what the world will look like a few decades from now, it is clear that strong, profitable companies going forward will be the ones that strive for sustainable use of environmental and social capital in a rapidly growing global economy. The business case is clear: 

· Reduced use of non-renewable resources will help us cut material and operating cost and avoid the growing volatility of commodity prices. 

· Society’s growing concern for environmental issues is creating growth markets for innovative “green” products and technologies that generate new sources of revenue.

· Increasingly stringent government regulations around the world will favor companies that are best positioned to address underlying environmental and social priorities.

· Research confirms that consumers assign increased brand value to companies that demonstrate a strong commitment to environmental and social responsibility.

· Sustainable companies are better able to attract and retain talented employees

Quote ID:

014

Company Name:
Ford Motor Company

Person & Title:
Bill Ford, Chairman and CEO

Source Type:

Sustainability Report
Source Link:

Report
Full Quote:
Put another way, tackling environmental and social issues is not something a company does after it is profitable; it must be something we do to be more profitable. In part, that’s because these issues touch every aspect of the economies in which we operate.

Quote ID:

015

Company Name:
American Airlines
Person & Title:
Gerard Arpey, President & CEO
Source Type:

Website
Source Link:

Website 

Full Quote:
American Airlines sources the best quality products and services to provide to our customers. To do so, we rely on our suppliers and contractors to perform to the highest industry standards. The Diversified Supplier Program is designed to bring the added value of diversity to our purchasing program by proactively seeking out minority, women-owned and small businesses through direct relationships with American Airlines and indirect relationships with our prime suppliers and contractors.

At American Airlines, we: 

· Evaluate products and services on their merits, giving fair and impartial consideration to all suppliers 

· Award contracts based on the highest quality and best delivery combined with the most competitive cost to the corporation 

· Review constantly the performance of our suppliers and contractors to enhance their ability to provide products and services that exceed industry standards 

· Assure inclusion of minority and women-owned companies in procurement and construction opportunities across American Airlines.

The Diversified Supplier Program is a catalyst to foster mutually beneficial relationships with minority, women-owned and small businesses locally and throughout the United States.


Quote ID:

016

Company Name:
AMR Corporation (American and American Eagle)
Person & Title:
Don Carty, Chairman and CEO
Source Type:

CERES Report

Source Link:

Report 

Full Quote:
Environmental, social, and economic sustainability are top priorities for everyone at American and American Eagle. We strive to be the industry’s leader in these areas through the commitment and experience of our employees. Specifically, environmental sustainability and environmental impacts of our airline operation should be a significant consideration in all business decisions. Leading in this area not only can make our Company more profitable but also improve the workplace and employee productivity.

I am committed to this Company’s environmental success by:

· Holding each officer accountable for the environmental performance of his or her division/department.

· Making each department responsible for providing training to ensure environmental compliance and minimal environmental impact.

· Requiring every station to provide procedures that comply with the Corporate Environmental Policy Statement.

· Placing the responsibility of promoting an environmentally friendly workplace on the shoulders of every employee.

Corporate Environmental’s role is to assist all officers, stations, departments, and employees in achieving and promoting environmental compliance and sustainability. Corporate Environmental is committed to supporting the above responsibilities and processes. Corporate Environmental shall report the results of assessments of the Company’s environmental performance to the Office of the Chairman.

Quote ID:
017
Company Name:
Pinnacle West Capital Corporation & Arizona Public Service

Person & Title:
Jack E. Davis, President and COO & Edward Z. Fox, Vice President Communications, Environment & Safety
Source Type:

Corporate Responsibility Report
Source Link:

Report
Full Quote:
Increasingly, companies are being valued on more than what they produce.

Successful enterprises, by their nature, make good products and provide their customers with good service. However, the companies that are judged most favorably by the financial community are those that embrace corporate responsibility as a key component in creating shareholder value.

At Pinnacle West and our family of companies, we recognize and stress the importance of the “traditional” aspects of shareholder value – namely operational and financial excellence. But we also realize areas such as customer satisfaction, social and environmental performance, business ethics and safety are equally important.

Our customer base is undergoing tremendous growth — a pace three times the national average. While this growth puts great demands on our operations, it has made us a better operating, more efficient company.

In 1999, each employee served about 199 customers. Today that number is about 225 customers per employee.  In the most recent J.D. Power residential and business customer satisfaction surveys, APS – our electric utility – ranked in the top 10 percent nationally, and first among investor-owned utilities in the West, in overall customer satisfaction.

In 1996, the average APS customer experienced 1.5 electricity outages in a year. In 2004, that number decreased to about one outage – a 33 percent improvement.  For the third time in as many studies, we earned the top rating – AAA – from Innovest Strategic Value Advisors, for our environmental performance.  For the fourth consecutive year, we decreased our number of preventable recordable injuries.  Last year, employees contributed more than 127,000 hours for more than 200 charitable causes while serving on the boards of some of the most important organizations in the state. In 2004, our company and its employees gave more than $3.3 million through our annual United Way campaign and together raised more than $6.5 million dollars for charitable organizations and social service agencies.

These are the kind of accomplishments that are valued not only by customers, employees and the communities we serve, but also by Wall Street. In 2004, Innovest Strategic Advisors ranked Pinnacle West as the top utility in its Intangible Value Assessment (IVA). The IVA is designed to uncover investment value potential by measuring companies in areas such as corporate governance, community outreach and employee relations.

While we are proud of where we are as a company, we will not rest on past accomplishments, nor will the growth we are experiencing allow us to become complacent. We understand that in order to be successful in the future, we must continue on a path of continuous improvement and maintain a rigorous focus on doing the right thing.

That means taking care of our customers, taking care of the environment and taking care of our employees.

Thank you for your interest in this report and our company.

Quote ID: 

201

Company Name:
HP
Person & Title:
Debra Dunn, Senior Vice President of Corporate Affairs and Global Citizenship
Source Type:

Global Citizenship Report

Source Link:

Report
Full Quote:
“That as a business, HP had important responsibilities to its employees, its customers, its suppliers, and to the welfare of society at large, which in turn would help build a stronger company that would help drive financial performance.”

Quote ID: 

202

Company Name:
HP
Person & Title:
Debra Dunn, Senior Vice President of Corporate Affairs and Global Citizenship
Source Type:

Global Citizenship Report

Source Link:

Report
Full Quote:
Some see this work as charity, philanthropy, or an allocation of resources that could better be donated by shareowners themselves. But to us, it is a vital investment in our future, essential to our top-line and bottom-line business success. What we have learned over time is that the work we are doing around the world to advance social and economic development and environmental sustainability is not separate from our long-term business goals, but fundamental to them. In the 21st Century, global citizenship is not just a corporate responsibility, but also a prime business opportunity to grow our company in new ways.

Quote ID: 

203

Company Name:
Home Depot 

Person & Title:
Bob NardellL, Chairman, President, & CEO
Source Type:

CSR Report
Source Link:

Report
Full Quote:
In all of our relationships, we have a responsibility to lead with the highest ethical standards, to understand our impacts—short- and long-term—and to consider fairly the interests of all of our touchpoints. We view this as an integral part of our business strategy.

Quote ID: 

204

Company Name:
Intel
Person & Title:
Craig R. Barrett, CEO
Source Type:

Global Citizen Report

Source Link:

Report
Full Quote:
Our vision and strategy are to drive increasing sustainability, taking into account not only economic but also environmental, community and workplace performance. Corporate responsibility is simply good management; it's not extra or superfluous. It needs to be embedded in the way we do business—in human resources; public affairs; purchasing; quality; investor relations; legal; environment, health and safety; and every other aspect of our corporate life. Corporate responsibility is firmly anchored in Intel Values and is integrated into our Corporate Business Principles.

Quote ID: 

205

Company Name:
IBM
Person & Title: 
Prof. David Thomas, Harvard Business School
Source Type:

Harvard Business Review Article

Source Link:

Article
Full Quote:
I personally think that return on investment is compelling, but if that's all that motivates a leader, it's not enough. IBM's diversity strategy is about vision and investment. I think that combination is what will take IBM from good to great.

Quote ID: 

206

Company Name:
International Paper Company 
Person & Title:
Gary Boyd, Director of Partnerships
Source Type:

Tuck Sustainabilty Conference

Source Link:

Remarks
Full Quote:
We've developed this program in a way that we can leverage not only the human, technical and financial resources to accomplish this, but it's a way that we can increase awareness and increase the education to the general public just what exactly we're doing...What this does, as we see it, is that it helps us to minimize any regulatory issues that might come up...We also see it as a way to increase market share.  The greening of the supply chain is a great example.  Our customers are the ones that are driving this issue and they're getting more and more interested, more and more active in the activities that we're doing within the Forest Products Group to demonstrate that we are managing not only our lands, but the management of the land outside of our scope are being done in environmentally good ways. 

Quote ID: 

207

Company Name:
Johnson & Johnson
Person & Title: 
Robert Wood Johnson
Source Type:

SIRAN SRI Meeting NYC 6/21/2005

Source Link:
Full Quote:
"Importance of Corporate Social Responsibility (CSR) 'Industry only has the right to succeed where it performs a real economic service and is a true social asset.' Robert Wood Johnson

Quote ID: 

208

Company Name:
JP Morgan Chase 

Person & Title:
William B. Harrison, Jr., Chairman & CEO James Dimon, President & COO

Source Type:

Community Partnership Website

Source Link:

Website
Full Quote:
We have experienced firsthand the benefits gained with a corporate culture that's actively inclusive, where colleagues are recognized based on their talent and skills and where diversity is used as a competitive advantage to benefit from the broadest possible pool of employee talent, experiences and perspectives.

Quote ID:

210

Company Name:
Lucent Technologies
Person & Title:
Corporate Communication
Source Type:

Social Responsibility Website

Source Link:

Website
Full Quote:
We realize that with innovation and progress come responsibility. At Lucent, we're helping to change the way the world communicates — without losing sight of our obligations to its resources and its people.

Quote ID: 

211

Company Name:
McDonalds USA

Person & Title:
Mark Roberts, President and CEO
Source Type:

Corporate Responsibility Report
Source Link:

Report
Full Quote:
Candidly speaking, our customers expect a lot from us- as they should.  Corporate responsibility used to mean supporting charitable organizations, sponsoring events I the community and extending a helping hand to those in need.  Today, this definition has broadened- and so has our commitment.  Our customers want to know we care about the issues important to them.  Issues such as leading balanced, active lifestyles.  Energy Conservation.  Being a good employer and providing lifelong opportunity for our people.  And modeling diversity in all we do.  

Quote ID: 

215

Company Name:
Microsoft
Person & Title:
Steve Ballmer, CEO
Source Type:

Citizenship Report

Source Link:

Report
Full Quote:
Partnership and collaboration are at the center of how we do business, and that's also how we work with governments and NGOs.  It's central to our commitment to provide leadership in our industry, to create a safe and secure computing environment, and to advance a worldwide knowledge economy that creates possibilities for hundreds of millions of people previously underserved by technology."

Quote ID: 

216

Company Name:
Thunderbird School of Management

Person & Title: 
Dr. Angel Cabrera, President
Source Type:
Corporate Social Responsibility: The Key to Global Business Success, U.S. Department of State
Source Link:

Press Release
Full Quote:
Corporate social responsibility is not a fad. In fact, there are structural reasons why this is happening and this is happening so widely, It's actually some very fortunate reasons, at least some very fortunate effects the companies are reacting, and it makes this not only for the well-being of people and societies around the world, but it also makes good business sense.
Quote ID: 

217

Company Name:
Alcan
Person & Title: 
Travis Engen, President and CEO
Source Type:
Notes for an address to the Canadian Club of Toronto, Canada
Source Link:

Address
Full Quote:
Doing the right thing reinforces our license to operate and grow within our communities. It makes us a stronger company, a more attractive investment, a more solid business partner and a better employer. It allows us to grow our business in a manner that generates real, sustainable value in all of its dimensions.

Quote ID: 

218

Company Name:
BP
Person & Title: 
John Browne, CEO

Source Type:

Article, The Public Strategist, Larry Parnell, May 1st, 2005

Source Link:

Website
Full Quote:
We are grappling with difficult and complex issues in challenging parts of the world. But I am convinced that BP must be a force for good wherever we operate and that corporate responsibility must remain at the heart of our business, driving everything we do.
Quote ID: 

219

Company Name:
FedEx
Person & Title: 
Bill Margaritis, corporate vice president, communications and investor relations
Source Type:

Article, The Public Strategist, Larry Parnell, May 1st, 2005

Source Link:

----
Full Quote:
Corporate social responsibility is an emerging challenge, one that senior communicators need to monitor and respond to appropriately given their company's position and visibility in the global marketplace. At FedEx, we view CSR as an important element in our overall reputation management program.
Quote ID: 
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Company Name:
Unilever
Person & Title:
Niall FitzGerald, Chairman

Source Type:
CSR: Rebuilding Trust in Business "A Perspective on Corporate Social Responsibility in the 21st Century"- Distinguished Speaker Series, London Business School

Source Link:

Speech
Full Quote:
At Unilever we see no separation. Business is part of society, not outside it. Business has a responsibility not just to make profits for its shareholders, but to create a long-term sustainable business for its stakeholders.  So when we talk about corporate social responsibility, we don't see it as something business "does" to society but as something that is fundamental to everything we do. Not just philanthropy or community investment, important though that is, but the impact of our operations and products as well as the interaction we have with the societies we serve.

Quote ID: 
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Company Name:
IBM
Person & Title:
Corporate Communication

Source Type:
Company website

Source Link:

Website
Full Quote:
New Strategic Directions: Over the last ten years, IBM has been one of the largest corporate contributors of cash, equipment, and people to nonprofit organizations and educational institutions across the  U.S. and around the world. In all our efforts, we help people use information technology to improve the quality of life for themselves and others. 

Quote ID: 
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Company Name:
Fidelity
Person & Title:
Corporate Communication
Source Type:

Life@Fidelity Homepage

Source Link:

Website
Full Quote:
In a time when corporate ethics are being called into question, it’s important to understand that the notion of good corporate citizenship is not new to Fidelity.  That’s a commitment we’ve embraced since our inception nearly 60 years ago, and a tradition our firm and employees have proudly carried out for generations.        Just as we seek to be the most trusted provider of lifetime financial solutions for our customers, so too do we seek to be a trusted and responsive member of the communities we serve. We are a longtime member of Business for Social Responsibility, and a driving force behind the Center for Corporate Citizenship at Boston College.        

One of our most recognized community relationship platforms – and one in which our employees have the most direct involvement – is the Fidelity Cares program. Among its many endeavors, Fidelity Cares promotes more than 100 volunteer efforts nationwide each year, partners with civic and non-profit organizations through the corporate sponsorship program, and conducts an annual workplace giving campaign.          

While giving back to the communities in which our employees live and work is just one aspect of our corporate citizenship efforts, our goal is the same regardless of the initiatives we adopt: to direct our resources and efforts to the places where they will yield the greatest possible reward. 

Quote ID: 
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Company Name:
GlaxoSmithKline
Person & Title:
Corporate Communication

Source Type:

Company Website

Source Link:

Website
Full Quote:
We will make a positive contribution to the communities in which we operate, and will invest in health and education programmes and partnerships that aim to bring sustainable improvements to under-served people in the developed and developing world. 

Quote ID: 
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Company Name:
Whole Foods
Person & Title:
Corporate Communication

Source Type:

Company Website

Source Link:

Website
Full Quote:
Community giving at Whole Foods Market is rooted in our belief that corporations, as well as individuals, must be good tenants of the planet.  We are intimately connected to the health and economy of each community we serve, and feel keenly our responsibility to give back to those communities in meaningful ways. We are committed to donating at least five percent of our annual net profits to charitable causes. For us, giving back expands our passion for quality foods into the larger arena of quality of life. 

Quote ID: 
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Company Name:
Bristol-Myers Squibb
Person & Title:
Corporate Communication

Source Type:

Secure the Future Website

Source Link:

Website
Full Quote:
In 1999, as the HIV/AIDS pandemic – one of humankind’s greatest crises – was growing in scope and impact, Bristol-Myers Squibb Company saw a clear responsibility to act philanthropically to fight the disease. The company’s mission is to extend and enhance human life, and as a global leader in HIV/AIDS medicines, it was well positioned to address the crisis

Quote ID: 
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Company Name:
GlaxoSmithKline
Person & Title:
Corporate Communication

Source Type:

CSR Website

Source Link:

Website
Full Quote:
There is a healthcare crisis in many parts of the developing world. Millions of people do not have access to adequate food and clean water. Their governments do not have the resources to fund the clinics and staff needed to deliver healthcare. The AIDS pandemic has made these problems worse, creating a generation of orphans and depriving communities of their greatest asset – fit and healthy people.         

Tackling this crisis is a complex challenge. Poverty is the fundamental cause and a huge barrier to progress. Significant political will and extra funding are needed from new national and international sources to aid development and build healthcare infrastructure.           

We believe that it is the responsibility of governments and intergovernmental agencies, supplemented by the work of many NGOs, to work in partnership to deliver the healthcare needed in these countries. However, the pharmaceutical industry can play a significant role in supporting their work. 

Quote ID: 
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Company Name:
Merck
Person & Title:
Corporate Communication

Source Type:

CSR Website
Source Link:

Website
Full Quote:
In keeping with Merck's desire to undertake public/private partnerships            to address the impact of diseases in resource-scarce settings, the African            Comprehensive HIV/AIDS Partnerships (ACHAP) — an initiative involving            the Government of Botswana, Merck & Co., Inc. and The Bill & Melinda Gates Foundation — was established in 2000. The purpose of the program is to support and enhance the national response to the HIV epidemic through a comprehensive approach with four strategic intervention areas: prevention, care, support, and treatment. The Merck Company Foundation and the Bill & Melinda Gates Foundation are each contributing $50 million over five years to the ACHAP initiative. In addition, Merckvand Co., Inc. donates its antiretroviral medicines to the Government of Botswana's antiretroviral therapy program, called MASA, for the duration of the ACHAP partnership. 
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Company Name:
Pfizer
Person & Title:
Corporate Communication

Source Type:

Public Policy Website

Source Link:

Website
Full Quote:
Pfizer recognizes the magnitude and severity of the HIV/AIDS epidemic worldwide. As a global healthcare company, Pfizer is committed to the development of policies and the implementation of programs by its global workplace sites, on HIV/AIDS non-discrimination, awareness, prevention and health support. 

Quote ID: 

401

Company Name:
Coca Cola Co.
Person & Title:
E. Neville Isdell, Chairman & Chief Executive

Source Type:

Citizenship Report

Source Link:

Report
Full Quote:
Yet more is required. The issues facing the world are more urgent than ever - and they affect us all. If local communities suffer from water scarcity, so do we. If HIV/AIDS ravages the communities in which we operate, the people impacted are our employees, our customers and our consumers.

Quote ID: 
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Company Name:
Compass Group
Person & Title:
Michael J. Bailey, CEO

Source Type:

Speech to Australian British Chamber of Commerce

Source Link:

Speech
Full Quote:
There is not as yet a clear link between CSR performance and superior financial performance certainly in our industry - there may never be. But I do believe that those companies who take social responsibility seriously will see the impact on the bottom line or in the share price as as result of the advantages it provides in terms of three areas. First....

Quote ID: 
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Company Name:
Daikan Industries

Person & Title:
Hiroyuki Kitai, President & COO
Source Type:

Environmental Report

Source Link:

Report
Full Quote:
In particular the effort to protect the environment is a critical component. This is an era where any enterprise that does not make sincere efforts to address environmental issues may even go out of business, besides become unacceptable as a global leading company.

Quote ID: 

405

Company Name:
Daimler-Chrysler
Person & Title: 
Gunther Fleig, Board Member and Labor Relations Director

Source Type:

Sustainability Speech

Source Link:

Speech
Full Quote:
Ladies and gentlemen, social responsibility and profitable competitiveness are mutually compatible. We regard our sense of social responsibility as a key component of long-term, sustainable corporate success.

Quote ID: 
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Company Name:
Daimler-Chrysler
Person & Title: 
Professory Jürgen E. Schrempp, Chairman of the Board

Source Type:

Sustainability Profile

Source Link:

Profile
Full Quote:
Indeed, our holistic approach helps to create humane working and living conditions in domestic and global markets without sacrificing corporate profits.

Quote ID: 
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Company Name:
Dell Inc.

Person & Title:
Thurman Woodard, Vice President of Global Diversity 
Source Type:

Diversity Website

Source Link:

Diversity Website
Full Quote:
Diversity is integral to Dell's values. Our company's success hinges on our core values and beliefs known as "the Soul of Dell." We integrate our "soul" into all aspects of business operations, thereby creating a winning culture that fosters excellence and continuous improvements throughout the company. By continuing to drive diversity throughout our business, we can tap additional talent, improve our operating results, further our global citizenship efforts in the many cultures we call home and become a better place to work.

Quote ID: 
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Company Name:
Dell Inc.
Person & Title:
Michael Dell, Chairman and CEO

Source Type:

Sustainability Report

Source Link:

Report
Full Quote:
Dell's direct business model guides our commitment to direct engagement with employees customers and suppliers. We also enage in direct dialogue with socially responsible investment groups, shareholder activists, and a wide variety of nongovernmental organizations that are seeking business engagement to find global solutions for many societal and environmental concerns.

Quote ID: 
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Company Name:
E.I. du Pont de Nemours and Company
Person & Title:
Charles O. Holliday Jr., Chairman, CEO, & Chief S,H, & Environmental Officer

Source Type:

Sustainable Growth Progress Report

Source Link:

Website
Full Quote:
However, there are still enormous challenges. Extrapolation of current trends paints a picture of an unsustainable world: an increasing gap between the rich and the poor; billions of people who do not have access to clean water, proper sanitation, adequate food, shelter, and health care; and the steady decline in key global ecosystems. As a company that is owned by thousands of investors, our challenge is to address these issues in a way that makes business sense. We define this direction as sustainable growth - the creation of shareholder and societal value while decreasing our environmental footprint along the value chains in which we operate.

Quote ID: 
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Company Name:
E.I. du Pont de Nemours and Company
Person & Title:
Charles O. Holliday Jr., Chairman, CEO, & Chief S,H, & Environmental Officer

Source Type:

GRI Report

Source Link:

Report
Full Quote:
Dupont's mission is sustainable growth. We must grow to be a successful enterprise. We have the choice to view major societal concerns like climate change, fossil fuel energy use, the impacts of chemicals to human health and the environment, and the introduction of new technologies such as nanotechnology as things we must defend. Or we can see them as opportunities to create solutions that not only add to our bottom line but also create tremendous benefit for society. We have chosen to see these as opportunities and to use these to drive our business growth.

Quote ID: 
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Company Name:
Eastman Kodak
Person & Title:
Essie Calhoun, Chief Diversity Officer & Director, Community Affairs; Vice President

Source Type:

Diversity Website

Source Link:

Website
Full Quote:
To the benefit of our business and employees alike, Kodak has committed to the ongoing journey of creating a winning and inclusive culture. We know, however, that a diverse employee base is not enough. Our vision is the creation of an inclusive environment that fully welcomes and leverages diversity. The competitive advantages we gain through a diverse, fully engaged workforce positions us to compete and win in the global marketplace. The better we mirror and know our customers, the stronger our company will be.
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Company Name:
Entergy Corp.
Person & Title:
J. Wayne Leonard, CEO

Source Type:

Sustainability Report

Source Link:

Report
Full Quote:
The pursuit of sustainable development can in itself make an organization a stronger competitor. It helps foster a positive culture with a clear external focus. It helps develop the ability to integrate multiple goals into business planning and execution processes. It creates a robust network of working relationships with a variety of key stakeholders. These are real advantages that can translate into superior returns for our shareholders. In fact, the World Business Council on Sustainable Development recently affirmed that organizations engaging in sustainable development outperformed their peers in all market segments over one-, three-, and five-years periods. Additionally, they found that superior performance tends to become more pronounced over the long term. We believe in the business advantage of sustainable development and we aspire to be a leader in every area - environmental, social, and economic.

Quote ID: 
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Company Name:
Exelon
Person & Title:
John W. Rowe, CEO

Source Type:

Diversity Website

Source Link:

Website
Full Quote:
Exelon diversity policies are firmly anchored in our fundamental belief that inclusion, respect and fair treatment contribute to increased productivity. Our diversity policies provide growth opportunities for all employees who wish to use their talents to make us successful in the marketplace. I believe that every individual has the potential to make outstanding contributions to our company regardless of their age, race, gender, color, national origin, ethnicity, sexual orientation, physical abilities, veteran status, or religion.  It is up to all of us to create the conditions which will allow the propitious environment to flourish.  The more diverse our workforce becomes, the greater the range of ideas which can be generated.

Quote ID: 
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Company Name:
Exelon Corp

Person & Title:
John W. Rowe, Chairman, President, & CEO

Source Type:

Environmental Report

Source Link:

Report
Full Quote:
My work with the commission has reaffirmed my strong conviction that, as an energy company, our business success is inextricably tied to our environmental performance.

Quote ID: 
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Company Name:
General Electric Co.

Person & Title:
Jeff Immelt, Chairman & CEO

Source Type:

Corporate Citizenship Report

Source Link:

Report
Full Quote:
By taking a broad view of fundamental global trends, including energy consumption, the growing need for more renewable energy sources, and the increasing scarcity of potable water, GE can help address important global issues while laying the foundation for our future growth.

Quote ID: 
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Company Name:
General Electric Co.

Person & Title:
Jeff Immelt, Chairman & CEO 

Source Type:

Corporate Citizenship Report


Source Link:

Report
Full Quote:
To me, opportunities to do business and do good are not mutually exclusive, nor are they less valuable for having a positive business impact. This marriage of business opportunity with global need can create a model that our own Company and others will see as an opportunity to deliver more than financial performance and have far-reaching impact.

Quote ID: 
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Company Name:
General Motors Corp
Person & Title:
Bob Lutz, Vice Chairman Global Product Development

Source Type:
American Chamber of Commerce in Germany President’s Business Dinner Speech
Source Link:

Speech
Full Quote:
The numbers say that by the year 2020, there could be as many as 1.1 billion vehicles on the planet, enough to circle the earth 125 times!  And more than half of them will be in urban areas. So it’s pretty clear we must find solutions to the energy, environmental, safety and congestion impacts of automobiles.  All the while, we must enhance the passion, fun and affordability they offer.

Quote ID: 
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Company Name:
GUS Plc
Person & Title:
John Peace, Group Chief Executive

Source Type:

CR Introduction

Source Link:

Website
Full Quote:
In common with other companies, we closely monitor our financial performance because it is an excellent indicator of business strength. But we also rely on eight other indicators to show how we are doing. Make no mistake, our financial performance is crucial to us, but we see no conflict between the management of our corporate responsibilities and the pursuit of profitable growth. We are tackling these eight responsibilities because we believe they will make us a better business. In doing so we are managing our risks in both the short and long term. We also have to think about things in a different way; looking wider and further than we might otherwise have done, enabling us to see opportunities that we might previously have missed.

Quote ID: 
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Company Name:
Hammerson Property
Person & Title: 
John Richards, CEO

Source Type:

Corporate Responsibility Report

Source Link:

Report
Full Quote:
We recognise that corporate responsibility can have a real payback - whether it is saving money through recycling and energy efficient initiatives or creating new employment opportunities and training people to return to the jobs market. To me it is clear that an enlightened CSR approach can add substantial value to a business. Using the acronym another way - it's common sense, really.

Quote ID:
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Company Name:
General Electric Co.
Person & Title:
Ben Heineman, Senior VP for Law and Public Affairs

Source Type:

GE 2005 Citizenship Report

Source Link:

Report
Full Quote:
But, good citizenship has a more positive and more enduring purpose than curing the ills of the moment. In a phrase it sets a challenging goal - high performance with high integrity -  for successful companies and, indeed, for 21st century capitalism. In my view it has three key interrelated dimensions:

1. Strong economic performance over a sustained period of time. Such long-term performance provides myriad benefits to innumerable shareholders, creditors, employees, retirees, customers, suppliers and communities.

2. Rigorous compliance with fundamental accounting and legal requirements. Sustained economic performance must be built on the foundation of rigorous compliance with all financial and legal rules — and on compliance systems and a compliance culture which require tremendous time, effort, resources and, most importantly, leadership.

3. Going beyond compliance. Supporting ethical actions and the reasonable concerns of stakeholders where there are opportunities to create benefit for society and the long-term health of the enterprise.

GE brings to each of these dimensions of corporate citizenship our characteristic rigor — goal setting, systems building, detailed processes, meaningful metrics, thorough auditing and then continuous improvement. This system and process rigor suffuses — and makes concrete and real — the three dimensions of GE corporate citizenship.

1. STRONG, SUSTAINED ECONOMIC PERFORMANCE 
Discussions of corporate citizenship and corporate social responsibility may ignore completely the extraordinary ben​efits to literally millions of people conferred by a company’s successful and sustained economic performance — and also can ignore the painful impact of a corporation’s poor perfor​mance (as when companies cannot meet their pension obligations or injure all stakeholders by imploding). Yet, in my judgment, the first task of being a good corporate citizen is to be a successful economic entity for the near-, mid- and long-term because in doing so the corporation creates vital benefits for many.

In our case, GE is a highly complex social and economic organization that serves millions upon millions of stakehold​ers. GE’s economic growth, our profitability, our cash flow, our resulting financial structure and market capitalization serve these stakeholders in direct and vital ways, support the communities in which they live and, to take it to the highest level, contribute to a stable and peaceful global economy.

In the past 10 years, GE’s revenues have grown from $60 billion to more than $150 billion; our net income from $4.7 billion to $16.6 billion; our cash flow from operating activities from $6 billion to more than $15 billion; and our market capitalization from $87 billion to more than $386 billion. This performance is typical of the only company to be part of the Dow Jones Industrial Average since that index was started in 1896.

But these general numbers have a very human face and provide real and diverse benefits.

As this brief discussion should make clear, the sustained, strong economic performance of GE is of extraordinary value to tens, indeed hundreds, of millions. When we think about the human face of GE’s economic mission, it confers, on a sustained, reliable basis, critical benefits to stakeholders across our society — and our world. That is why it should be considered the first element of good citizenship.

2. RIGOROUS COMPLIANCE WITH FINANCIAL AND LEGAL RULES
Rigorous compliance with financial and legal rules is the sec​ond dimension of good corporate citizenship. This compliance is the foundation on which GE is built. Lack of compliance with fundamental financial and legal rules is at the root of all the recent corporate scandals — as the arrests and, more impor​tantly, the flood of guilty pleas and convictions make clear.

In some discussions of corporate social responsibility, the greater focus is on “ethics” with “compliance” downplayed because compliance is something companies are required to do. But, in my view, compliance should be viewed as another fundamental tenet of corporate citizenship because it does not happen automatically: it requires a tremendous expenditure of time, effort and resources to build into business processes. Most importantly, it requires the deep, visceral engagement of business leaders — not just the legal and finance staffs. It requires conscious choice and focused effort to do well. And the consequences of a compliance failure can have devastating effects on all stakeholders.

The Core of Business Leadership
Compliance is at the core of business leadership because internal pressures combined with external trends require performance with integrity:

• Internal pressures such as demanding customers, the desire to make cash flow and earnings numbers, tough global markets and competitors who may play by different rules

• External trends such as the outpouring of law and lawsuits, anti-corporate politics and media, the criminalization of reg​ulatory statutes, the unceasing growth in punitive damages, the quest for government revenue as well as foreign enforce​ment trends which follow the U.S.

At GE, as we grow and build around the world, business lead​ers must drive compliance as a uniform global value which can never be compromised.

This is especially true in emerging markets where there may be no stable rule of law, endemic corruption and conflicts of interest as a way of life. In such markets, we often have the challenge of properly supervising small outposts with attenu​ated controllership and newer employees with different cultural backgrounds.

Compliance Systems
Leaders must create basic systems: for preventing problems and detecting problems, and for responding to and remedying these same issues. Such system building has many dimen​sions, including training, toolkits, checklists, a vibrant ombuds system, metrics, audits, close-out processes, early warning systems, integrating acquisitions with different cultures, investi​gations, disciplinary processes, system reform processes and compliance reviews and compliance review boards at all levels of the Company. 

In the GE world, leaders must drive the traditional compliance issues: anti-bribery, anti-trust, environmental health and safety, fair employment and trade controls. But they must also be ahead of the curve on emerging compliance issues not only in the U.S. but around the world: controllership, account​ing regulation, corporate governance, consumer compliance in financial services, data privacy, money laundering, counter-terrorism and the intellectual property rights of others.

Similarly, GE has a highly disciplined set of financial systems and processes to ensure that the basic numbers of the Company are accurate, comply with appropriate rules and are fairly disclosed. Each business team is responsible for all accounting and reporting; GE’s Chairman reviews the busi​nesses six plus times a year; the controllers in the businesses and at headquarters conduct regular balance sheet reviews and account reconciliations. In addition, the GE Corporate Audit Staff, which numbers about 380 high-potential employees and reports directly to the Audit Committee of the Board as well as to the CEO and CFO, provides extensive auditing of financial fundamentals on an ongoing basis. Disclosure committees comprised of employees from various functions within the Company vet public statements and filings — both at the busi​ness and corporate levels. Moreover, 300 partners from our outside auditing firm, working with their colleagues and the Audit Staff, conduct, in turn, the necessary statutory reviews. 

Creating a Culture of Compliance
Beyond creating the basic compliance systems of prevention, detection, response and remediation with respect to financial and legal rules — and beyond the need to be sensitive to emerging risk as those rules or the political culture change — the leaders must discharge an even more important duty: they must create a culture of compliance. They must commu​nicate effectively to every employee in their organization that compliance is the core of competitiveness; it is the first priority and it must be approached with intensity. And the leaders themselves must live it, with no double talk, no body language, no winks and nods. At GE, we place great weight on creating a culture of compliance. Let me illustrate with an important example. One of the strongest signals GE sends on compliance is when we terminate senior executives for failure to create a compliance culture. For a company of more than 300,000 employees, we only have about 200 officers, and when we terminate one for negligence in creating a culture of compliance — not for any overt, improper act — it is a thun​derous message to the organization. And we have taken such action when, under a senior executive, improper acts went undisclosed and unreported for too long or involved too many — when there was a cultural failure at the core of a compliance failure. 

The Importance of Compliance Ombuds Systems
Another critical check and balance, both in the internal management of the corporation and in creating a compliance culture, is a robust ombuds system. Employees and others with connections to the Company must have confidence that they can report concerns about financial, legal or ethical viola​tions; that their anonymity will be respected; that there will be no retaliation; and that the concerns will be dispassionately investigated by Finance, Legal and HR, and outside specialists if necessary, with appropriate individual and remedial action and without fear or favor.

At GE, we have a long-standing ombuds system for all employees. As a result of the Sarbanes-Oxley Act of 2002, we have parallel hotline systems for anyone to report concerns directly to the directors and for lawyers to report concerns to their legal supervisors. In our legal channel we just made it simple: any lawyer in the Company with any concern should lodge it with the ombuds system like other employees but also cut through any legal layers and immediately report it to the Company’s General Counsel.

We discipline people for failure to report a concern which they did know or should have known, and we fire people for retali​ating against those who make reports. We have independent processes for investigating and resolving those concerns and reporting to the Board. This ombuds process is, we believe, a critical element of a compliant culture because it gives power​ful voice to people all across the organization.

The Impact on Stakeholders of Compliance Failures
Let me return then to why I view compliance as the second critical task of corporate citizenship. One reason, as noted, is that compliance requires an extraordinary systemic and cultural effort at the heart of business operations. A second 

reason is that a compliance miss has enormous consequences for a company: huge diversions of time and resources; managements fired; executives indicted and jailed; market cap tanked; the resources of the company depleted by illegal activity or by lawsuits; and the company’s reputation tarnished, perhaps permanently. 

These consequences, in turn, have a dramatic, deleterious impact on the company’s stakeholders: not just the investors — the shareholders and the creditors — but also the employ​ees, retirees, customers, suppliers and communities. Do we need any cautionary tales beyond Enron, Worldcom and Parmalat (although, sadly, others exist)? Thus, there is no more urgent socially responsible act, especially in this post-Enron world, than creating a culture of compliance and ensuring a global corporation’s observance of diverse and complex finan​cial and legal rules.

3. ETHICAL ACTIONS BEYOND COMPLIANCE
The third element of corporate citizenship is to take ethical actions that are not required by financial and legal rules but which, in the judgment of management, directly advance the long-term health and reputation of GE. The actions may occur after we have listened carefully to our varied stakeholders — as a good corporate citizen, we must always be open to the considered views of our many constituencies, accepting some but not others.

Such ethical actions can be taken with respect to our many stakeholders and our activities in the public arena:

• The Company’s charitable activities in its communities

• The Company’s employees, retirees and their dependents

• The Company’s shareholders and creditors

• The Company’s partners, customers and suppliers

• The Company’s positions on public policy

Quote ID:
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Company Name:
Target Corp.
Person & Title:
Bob Ulrich, Chairman & CEO

Source Type:

CSR Report
Source Link:

Report
Full Quote:
Being committed to the social, economic and environmental health of the communities we serve is a key part of Target’s heritage, a cornerstone of Target’s strategy and vital to our long-term success.
Quote ID:
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Company Name:
Bank of America

Person & Title:
Ken Lewis, Chairman & CEO

Source Type:

Speech to CERES
Source Link:

CERES Speech
Full Quote:
Because we realize that our actions can have these impacts, Bank of America has articulated an environmental commitment. Our commitment recognizes that for us, business and environmental issues go hand in hand. We care about protecting the environment because the health of the environment directly affects the quality of life for our associates, our customers and our communities. Nobody wants to live next to a toxic waste dump. No business, neighborhood, or municipality is going to thrive with undrinkable water, or air so polluted that people can't go outside. We also recognize that our growth and ultimate success as a company depend on a sustainable economy. And a big part of the foundation for a sustainable economy is a healthy environment. Therefore we have committed to integrating environmental sensitivity into our decision making, and into our processes and operations. 
Quote ID:
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Company Name:
Bank of America
Person & Title:
Ken Lewis, Chairman & CEO
Source Type:

Press Release with Rainforest Action Network

Source Link:

Press Release
Full Quote:
The health of our environment has a very real effect on the health of our local and regional economies, and therefore on the health of our company… At Bank of America, we know we have an opportunity and responsibility as leaders to promote sustainable, environmentally sound economic growth in all our communities. In meeting this responsibility, we are committing to a higher standard of environmental awareness in our business and financing practices, and will encourage others in corporate America to do the same.
Quote ID:
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Company Name:
PPL Corporation

Person & Title:
William F. Hecht, Chairman, President, & CEO

Source Type:

Community and Environmental Report
Source Link:

Report
Full Quote:
Successful companies invest in environmental value in ways that build shareholder value. Going beyond compliance, in a targeted way, with good cost discipline, in a businesslike and productive manner, positions us for long-term success.
Quote ID:
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Company Name:
Sunoco Inc.


Person & Title:
John D. Drosdick, President & CEO
Source Type:

Environmental, Health, & Safety Report

Source Link:

EHS Report
Full Quote:
For the past several years Sunoco has reported on the development and implementation of the Operations Excellence Management System and talked of our high hopes that OEMS would help us achieve excellence in health, environmental and safety performance. I also have emphasized my strong belief that "safe, reliable, environmentally sound operations" are the underpinnings for superior financial results.
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Company Name:
Swiss Re
Person & Title:
Bruno Porro, Chief Risk Officer

Source Type:

Opportunities and Risks of Climate Change Report

Source Link:

Website
Full Quote:
If climate change accelerates and we fail to adapt to it in time, we will suffer losses in terms of safety and prosperity. This is the risk. If we learn to manage our natural resources responsibly, and adapt readily and intelligently to the constant change in the decisive factors, we can maintain and even enhance safety and prosperity. This is the inherent opportunity of climate change.

Quote ID:
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Company Name:
Johnson & Johnson Co.
Person & Title:
William C. Weldon, Chairman & CEO
Source Type:

Sustainability Report
Source Link:

Report
Full Quote:
One area of focus that remains critical for us is reducing carbon dioxide (CO2) emissions. It is clear that continuing with “business as usual” is simply unacceptable in addressing the risks associated with climate change….These projects reduce our impact on the environment and improve the security of our energy supplies while lowering the cost of doing business.

Quote ID:
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Company Name:
General Electric Co.
Person & Title:
Jeff Immelt, Chairman & CEO

Source Type:

Ecoimagination Press Release
Source Link:

Press Release
Full Quote:
Ecoimagination is GE’s commitment to address challenges such as the need for cleaner, more efficient sources of energy, reduced emissions and abundant sources of clean water. …and we plan to make money while doing it. Increasingly for business ‘green’ is green.

Quote ID:

432

Company Name:
General Electric Co.


Person & Title:
Jeff Immelt, Chairman & CEO

Source Type:

Ecoimagination Press Release
Source Link:

Press Release
Full Quote:
GE is committed to the success of its customers….When they win, GE wins. Our customers deal with some of society’s toughest environmental and sustainability challenges. Ecoimagination will produce products that help customers find the right solutions to these issues. That’s good for the environment and for business.

Quote ID:

433

Company Name:
General Motors Corp.
Person & Title:
Rick Wagoner, Chairman & CEO

Source Type:

Speech to North Carolina State U. Institute for Emerging Issues

Source Link:

Speech
Full Quote:
The more government, academia, and business work together to develop the technologies and infrastructure, the more likely we’ll see fuel cells in large numbers. That’s good for the environment, good for the economy, and good for American competitiveness – if we remain on the leading edge of this technology.

Quote ID:

434

Company Name:
BP Plc
Person & Title:
Lord Browne, Group Chief Executive

Source Type:

Climate Change Speech
Source Link:

Speech
Full Quote:
We have to act now, and the question in this session is, “what can business do?”

The simple answer is that we have to do the only thing we have the capability to do. We have to provide business answers. We have to take the problem, and use our skills and technology, our commercial experience and our knowledge of markets to help to provide the answer. 

What does that mean in practice? Well, every business is different and so there is no common solution. I’ll talk about BP, but I think the approach we’re taking is replicable in many other businesses, large and small. We started by reducing the emissions from our own operations. We set a target – of reducing emissions by 10 per cent below the 1990 base-line. We established an internal trading system so that we could apply resources in the most effective way – rather than just asking every business unit to achieve the same percentage reduction.

We met the target – ahead of schedule – and we found that rather than costing us money, the process added value – over $ 600 million of value – because most of the reductions were achieved by improving efficiency, changing business practices and eliminating routine flaring.
Quote ID:

435

Company Name:
BP Plc
Person & Title:
Lord Brown, Groups Chief Executive

Source Type:

Climate Change Speech

Source Link:

Speech
Full Quote:
Steps have been taken by industries all over the world to make them more energy efficient, and were taken even before oil prices rose to the level they are at today. In the oil industry, these steps can be as simple as tightening up valves or mending leaks and stopping the emissions of methane and other harmful gases into the atmosphere. As well as benefiting the environment, these measures can save money. When BP started to put such measures into place about eight years ago, other companies in our industry were incredulous. They regarded us as heretics for embracing an environmentally sound viewpoint. Today, almost all the leading oil companies have begun attempts to reduce their environmental impact. Many of them even see it as a competitive advantage and are striving to be seen as more environmentally sound than their competitors.
Quote ID:

436

Company Name:
Cisco Systems
Person & Title:
John Chambers, President & CEO

Source Type:

Ethics Website

Source Link:

Statement
Full Quote:
Discussions of integrity have become increasingly important in today's business environment. But these discussions are not new to Cisco–ethics, most especially integrity–have always been a significant part of both our culture and the way we conduct business. Operating with a strong sense of integrity is critical to maintaining trust and credibility with our customers, partners, employees, and shareholders.
Quote ID:

437

Company Name:
Cisco Systems
Person & Title:
John Chambers, President & CEO

Source Type:

Corporate Citizenship Report

Source Link:

Report
Full Quote:
I truly believe that the Internet and education will be the great equalizing forces in the global economy and that our corporate citizenship practices will not only improve the communities in which we operate, build trust, celebrate our employees, and encourage innovation, but enhance our shareholder value as well.
Quote ID:

438

Company Name:
U.S. Chamber of Commerce
Person & Title:
Thomas J. Donahue, President & CEO

Source Type:

Business Roundtable News Release

Source Link:

News Release
Full Quote:
We are falling far behind on the number of students graduating in the fields of math and science, and it is critical for the business community to be engaged in changing this trend. It is from math and science that we have enjoyed the many technological innovations of the past hundred years, and they are the key to our future economic growth and security.
Quote ID:

439

Company Name:
Microsoft Corp.
Person & Title:
Steve Ballmer, CEO

Source Type:
Remarks at Summit on the 21st Century Workforce
Source Link:

Remarks
Full Quote:
There's a lot that we need to all be concerned about in terms of the workforce and its readiness for this transformation. I think the starting point is education, education, education, education. And all of the excitement and stimulation in that area, putting more resource, more effort into education, whether it's in rural areas, in inner-city schools, wherever, is very, very essential. You know, if we take a look today about 60 percent of U.S. households have access to a PC, something like 40 or 50 percent have access to the Internet. That's still only 40 or 50 percent. And we certainly have been very active as a company, but we all need to be very active as a society in making sure, whether it's in schools, in public buildings, in churches, that people get access, and get a chance to experiment, become excited, become familiar, with these technologies early in life.
Quote ID:

440

Company Name:
General Electric Co.
Person & Title:
Bob Wright, Vice Chairman and Executive Officer, GE; Chairman, and Chief Executive Officer, NBC Universal

Source Type:
After the Scandal: Passion, Integrity, and a Seat on the Bus" Columbia Business School: Silfen Leadership Lecture Series
Source Link:

Remarks
Full Quote:
Now more than ever, this is what I need, and what businesses everywhere will be looking for. 

· People who managers know will make the right ethical choices. 

· People who have a mastery of a skill set that adds value to the Company. 

· People with the confidence to challenge the status quo and take risks. 

· People with a commitment to success and a deeply held loyalty to the Company.

Quote ID:

 601

Company Name:
Pepsi Co.
Person & Title:
Steve Reinemund, Chairman & CEO
Source Type:

Annual Report
Source Link:

Report
Full Quote:
We’ve continued our focus on diversity, with emphasis on providing the right products, promotions and service for our multicultural markets.  We’re also strengthening our workforce by attracting, developing and retaining employees whose varying viewpoints and life experiences bring richness to our work environment and business perspective. We’re pleased that Diversity Inc. magazine acknowledged our progress in both of these areas by including us in their 2004 list of Top Companies for Diversity.

Quote ID: 

602
Company Name:
Pfizer, Inc.
Person & Title:
Hank Mckinnel, Chairman & CEO
Source Type:

Corporate Citizenship Report
Source Link:

Report
Full Quote:
At a time when integrity and trust are being tested in all of society’s institutions, corporate ethics have never been more important.

Quote ID: 

603

Company Name:
P&G
Person & Title:
A.G. Lafley, Chairman, President & CEO

Source Type:

Sustainability Website
Source Link:

Website
Full Quote:
Sustainable development, or sustainability, integrates economic progress, social development, and environmental concerns with the objective of ensuring a quality of life for future generations that is at least as good as today's. It is becoming an increasingly important public policy issue, and also a significant business opportunity.
Over the past several years, academics, governments, and nongovernmental organizations have been evolving their views of environmental quality to the broader, more holistic concept of sustainable development. While some see this as inevitably leading to restraining consumption, we view it as an opportunity and stimulus to innovate, to improve consumers' lives, and to make important contributions to environmental quality and society, particularly in developing countries.

Sustainability aligns very well with our Statement of Purpose, which describes the synergy among meeting the needs of our consumers, building our sales and profit, and contributing to the prosperity of our employees, shareholders, and communities. This is not to say that we are defining sustainability as "business as usual." Instead, we see sustainability as an opportunity to address needs that are as yet unmet. Needs that are driven by the six billion people on this planet, which may grow to eight to 10 billion in the next century.

P&G directly contributes to sustainable development by providing products and services that improve the lives of consumers, whether in terms of health, hygiene, or convenience. Through our activities, we also contribute to the economic and social well-being of a range of other stakeholders, including employees, shareholders, local communities in which we operate, and more widely to regional, national, and international development. So, P&G contributes to sustainable development both through "what we do" and "how we do it," including ensuring we address any environmental and social issues associated with our products and services.

P&G will always be committed to improving the environmental quality of our operations and our products.
Quote ID: 

604

Company Name:
P&G
Person & Title:
A.G. Lafley, Chairman of the Board, President, & CEO
Source Type:

Sustainability Report
Source Link:

Report
Full Quote:
We have just completed a year of tremendous progress toward our vision that P&G can link business opportunity with corporate responsibility to create a concept we call “corporate social opportunity.” We believe that we can build our businesses while contributing our part to help address some of the toughest global health and social issues.

Quote ID: 

605

Company Name:
P&G
Person & Title:
A.G. Lafley, Chairman of the Board, President, & CEO
Source Type:

Sustainability Report
Source Link:

Sustainability Report
Full Quote:
P&G has a strong legacy of ownership, commitment, and accountability for diversity because we recognize the direct link between the Company’s success, both short-term and long-term, and engaging the full power of all our employees. We believe a fully utilized and diverse workforce creates competitive advantage and fulfills P&G’s Purpose, Values, and Principles. Our business leaders relentlessly pursue valuing, trusting, respecting, and leveraging individual differences and inclusion to ensure we are “in touch” with our global markets, customers, and business partners. Thus, we are more creative and innovative in developing products and services that improve the lives of the world’s consumers. Diversity is a fundamental component of P&G’s culture and integral to our “How to Win” business strategy for success.

Quote ID: 

606

Company Name:
RadioShack
Person & Title:
Leonard H. Roberts, Executive Chairman

Source Type:

Diversity Website

Source Link:

Website
Full Quote:
RadioShack recognizes the strength that results from a team of unique individuals. We embrace and celebrate the diversity of our workforce.

Quote ID: 

608

Company Name:
Raytheon
Person & Title:
Bill Swanson, Chairman & CEO

Source Type:

Company Website

Source Link:

Website
Full Quote:
Our commitment is to build an inclusive culture that recognizes uniqueness, empowers each employee, values all contributions and contributors, and leverages its diverse workforce to maximize Raytheon's competitive advantage, thereby enhancing company performance and profitability.

Our commitment to diversity has made us a better company. To have diversity of thought and opinion expressed by the people in your organization is incredibly powerful. If you're able to harness that, there is no stopping you in what you're able to accomplish.
Quote ID: 

609

Company Name:
Rockwell Automation
Person & Title:
Keith Nosbusch, Chairman & CEO 
Source Type:

Social Responsibility Principles

Source Link:

Principles
Full Quote:
Rockwell Automation embraces its social responsibility; we are convinced that social responsibility is an important factor for the long-term success of our company. Heeding this responsibility, however, requires that we be competitive and remain so in the long-term. 

Quote ID: 

610

Company Name:
Sara Lee Corp.

Person & Title:
Brenda C. Barnes, Chairman & CEO

Source Type:

Diversity Website

Source Link:

Website
Full Quote:
As a consumer products company, having a diverse workforce is essential to our ability to succeed in the global marketplace.

Quote ID: 

612

Company Name:
Time Warner, Inc.

Person & Title:
Richard D. Parsons, Chairman & CEO

Source Type:

Diversity Website

Source Link:

Website
Full Quote:
Diversity is a major objective and core value at every stage of our business – from investments to casting films - diversity will give us a competitive advantage, because our success depends upon creating, producing, and distributing products and services that are of compelling interest to the broadest audiences and markets.

Quote ID: 

613

Company Name:
Time Warner
Person & Title:
Cynthia Augustine, Senior VP of Talent Management 
Source Type:

Diversity Inc. Top 50 Companies for Diversity

Source Link:

Document
Full Quote:
Time Warner is committed to preserving a culture of opportunity, inclusion and respect as points of ethical conduct and as a driver of competitive advantage.

Quote ID:

614

Company Name:
Tyco
Person & Title:
Ed Breen, Chairman & CEO

Source Type:

Corporate Governance Letter

Source Link:

Letter
Full Quote:
What does this culture of accountability and good corporate citizenship mean for those who have a vested interest in Tyco? 

For employees, it means working for a company they can trust to meet its obligations to them and to the vendors and customers with whom they work. It means having pride, not just in the products and services they provide, but also in the company as a whole. 

Our customers benefit from the knowledge that we will do what we say we will do for them. They can be sure they will be buying the highest quality products and services we can provide, and that Tyco will stand behind what we produce. 

The financial community, especially Tyco investors, can rely on our commitment to good governance to nurture the long-term value and health of the company. A solid reputation for honesty and integrity is essential to building our business. And by strengthening our accounting practices and striving for corporate transparency, we give investors the necessary tools to make informed decisions about our business. 

For enforcement and regulatory agencies, it means that Tyco can be depended upon to act within the law and to strive to be an example of best practices in compliance. 

Quote ID: 

615

Company Name:
U.S. Bancorp
Person & Title:
Jerry Grundhofer, President & CEO

Source Type:

Ethics Website
Source Link:

Website
Full Quote:
We are proud of our reputation and we understand that our ethical standards have contributed significantly to our success. Our Code of Ethics and Business Conduct has been in place for a number of years and, although revised from time to time, continues to serve as the cornerstone of our business.

Quote ID: 

617

Company Name:
Unisys
Person & Title:
Larry Weinbach, Chairman
Source Type:

Environmental Stewardship Website

Source Link:

Website
Full Quote:
It is the responsibility of every Unisys employee to act in a manner that is mindful of the environment and health and safety of others. By being proactive, we enhance our reputation, comply with applicable governmental requirements, and create greater value for our customers and employees.

Quote ID: 

618

Company Name:
United Technologies Corp.
Person & Title:
George David, Chairman & CEO
Source Type:

CSR Report
Source Link:

Report
Full Quote:
At UTC, we don’t choose between responsibility and profitability. We pursue both with discipline and focus. We do this with great products and product innovations and a   relentless focus on productivity and cost reductions while at the same time meeting high standards of corporate citizenship. Good companies can do both, and UTC does.

Quote ID: 

619

Company Name:
United Technologies Corp.
Person & Title:
George David, Chairman & CEO
Source Type:

CSR Report
Source Link:

Report
Full Quote:
Corporate responsibility means embracing the highest standards, implemented by employees everywhere.  It demands a relentless focus on lessening negative impacts and increasing positive returns.

Quote ID: 

620

Company Name:
Verizon Communications
Person & Title:
Ivan Seidenberg, Chairman & CEO

Source Type:

CSR Message
Source Link:

Message
Full Quote:
Being responsible members of our communities makes us better at what we do. And as we succeed, we will produce not only a good return for shareowners and a good living for our employees, but also something of lasting value for society.

Quote ID: 

621

Company Name:
Xerox Corp.
Person & Title:
Anne M. Mulcahey, Chairman & CEO
Source Type:

CEO Message
Source Link:

Message
Full Quote:
Social responsibility has been ingrained in the Xerox culture since our earliest days as a company, in part because our founder Joe Wilson and the inventor of xerography Chester Carlson were such advocates of corporate citizenship.

It's a rich heritage that Xerox people around the world continue to live each day in a number of areas like community investments through The Xerox Foundation, strong leadership through corporate governance and ethics initiatives, a supportive workplace through our diversity programs, and sensible and sustainable business practices through our environment, health and safety operations. Good citizenship in my view is, quite simply, good business, and we take great care to balance a generous spirit with wise stewardship of Xerox resources. 

Though our leadership on corporate social responsibility is a source of pride, we continue to reach for even higher levels of performance. Our goal is to be admired as much for the tangible business successes we achieve as for the intangible goodwill and community trust we continually foster.

Quote ID: 

622

Company Name:
Xerox Corp.

Person & Title:
Anne M. Mulcahy, Chairman & CEO
Source Type:

Company Career Site
Source Link:

Careers
Full Quote:
We provide a shining proof point that diversity in all its wonderful manifestations is good for business...good for our country...and good for people.

Quote ID:

623

Company Name:
Xerox Corp.
Person & Title:
Anne M. Mulcahy, Chairman & CEO
Source Type:

Company Career Site
Source Link:

Careers
Full Quote:
I'm convinced diversity is a key to success. Experience tells us that the most diverse companies -- companies ruled by a hierarchy of imagination and filled with people of all ages, races, and backgrounds -- are the most successful over time.

Quote ID: 

624

Company Name:
Dupont
Person & Title:
Charles O. Holliday Jr., Chairman, CEO, & Chief S,H, & Environmental Officer 

Source Type:
S.E.E. Change Press Release

Source Link:

Press Release
Full Quote:
Businesses are in business to generate growth, but sustaining growth is more complicated," said Charles O. Holliday, Jr., Chairman of the Roundtable's Environment, Technology & the Economy Task Force and Chairman and CEO of DuPont. "The purpose of S.E.E. Change is to urge companies to adopt business strategies and projects that are good for the environment and society - and good for their bottom line.

Quote ID: 

625

Company Name:
Xerox
Person & Title:
Anne M. Mulcahy, Chairman and CEO

Source Type:

S.E.E. Change News Release
Source Link:

News Release
Full Quote:
Experience tells us that sustainable business practices are not only socially responsible but financially smart

Quote ID:

626

Company Name:
Dow Chemical Co.
Person & Title:
Andrew N. Liveris, President & CEO
Source Type:

S.E.E. Change News Release
Source Link:

News Release
Full Quote:
As scientists and as business people, we at Dow are well aware of the importance of setting unambiguous goals, measuring our performance against them and reporting regularly on our progress," said Andrew N. Liveris, President and CEO of The Dow Chemical Company. "Our stakeholders - investors, employees, customers, suppliers, and the people in the communities where we live and work - want to know how we are performing in each sphere of sustainability: social, environmental and economic. It is our belief that the best companies are able to perform well in all three and that doing so is critical to their own sustainability.

Quote ID: 

627

Company Name:
Office Depot
Person & Title:
Steve Odland, Chairman & CEO
Source Type:

S.E.E. Change Press Release
Source Link:

Press Release
Full Quote:
"Sustainable growth is the nature of our business," said Steve Odland, Chairman and CEO of Office Depot. "We believe in 'doing well by doing good' and are committed to environmental stewardship and the conservation of natural resources. Our commitment to S.E.E. Change is consistent with our environmental strategy, which is values-based and market-driven, and can be summed up in three words - Responsible, Transparent and Accountable. It is a strategy that builds business value while paying dividends to our shareholders, our environment and our society."

Quote ID: 

628

Company Name:
P & G
Person & Title:
A.G. Lafley, Chairman of the Board, President, & CEO

Source Type:

Sustainability Report
Source Link:

Report
Full Quote:
Sustainable development is a simple idea – ensuring a better quality of life for everyone, now and for generations to come. P&G embraces sustainable development as a potential business opportunity, as well as a corporate responsibility. Through our activities we contribute to the economic and social wellbeing of a range of other stakeholders, including employees, shareholders, communities in which we operate, and more widely, to regional, national, and international development.

Quote ID:

629

Company Name:
EMC Corp.
Person & Title:
Joe Tucci, CEO
Source Type:

“Why Johnny Can’t Code” Cnet.com article
Source Link:

Article
Full Quote:
One of my colleagues in the technology industry, Craig Barrett, CEO of Intel, explained why in an interview with USA Today last April: "25 percent to 30 percent who teach math or science in K-12 are not educated in the math and science they teach. If you are going to be an engineering major, you are going to need 12 years of solid math. What are the odds of getting 12 consecutive good teachers in a row if 30 percent of them are not qualified?" To reverse these trends, we need a national commitment to math and science. We in the private sector should expand partnerships to improve K-12 math and science education and encourage more students to pursue technical degrees and careers. The public sector should revamp training, recruitment and retention efforts to raise the effectiveness of math and science teachers. Foundations should make math and science education a higher priority. And parents can do more, too.

Quote ID:

630

Company Name:
Nike
Person & Title: 
Phillip H. Knight, Founder & Chairman

Source Type:

CSR Report

Source Link: 

Report
Full Quote:
These changes are driven by awareness that structural issues endemic to the global footwear, apparel and equipment industries affect an individual company’s ability to change conditions in particular factories. 

Quote ID:

631

Company Name:
Fair Labor Association
Person & Title:
Mary Robinson, President, Ethical Globalization Initiative
Source Type:

Annual Report 2005

Source Link:

 Report
Full Quote:
Human and labor rights are becoming more central both to corporate social responsibility, and around the issue of corporate governance itself.  If the 1990s could be described as the decade of business reaction and defensiveness to growing tides of NGO criticism, then the current decade might be the one in which we see business take a more pro-active role in seizing the opportunities and responsibilities that global citizenship brings. 

Quote ID:

632

Company Name:
Adidas-Solomon
Person & Title:
Herbert Hainer, CEO & Chairman of the Board
Source Type:

Sustainability Report

Source Link:

Report
Full Quote:
We are striving to be the global leader in the sporting goods industry and this demands that we return strong financial results. But leadership is not only about results, it is also about how success is achieved.   We are accountable for the way we do business. In particular we accept responsibility for the way our products are manufactured by our suppliers. By our actions we can – and should – improve the lives of workers who make our products. 

Our vision is for everyone in the Group and the supply chain to share a common set of values and to follow responsible business practices. As well as improving working conditions in suppliers’ factories, being responsible also means: 

• Reducing the environmental impacts of our operations 

• Caring for the welfare and development of our employees

• Making a positive difference to people in the communities where we operate. 

Quote ID:

633

Company Name:
Reebok
Person & Title:
Paul Fireman, Chairman & CEO
Source Type:

Reebok Human Rights Program

Source Link:

Website
Full Quote:
Our Commitment to human rights extends to the thousands of workers worldwide who make our products.  Like most global companies in our industry, we do not own the factories that make our products.  Yet, we promote the fair treatment of workers who make them.  We know that to be proud of the products we put our name on, we cannot be indifferent to the conditions in which they are made.  That is why, in 1992, we were the first in out industry to adopt production standards, calling for decent conditions for workers in factories making our products.

Quote ID:

634

Company Name:
Baxter Laboratories
Person & Title:
Robert L. Parkinson Jr., Chairman of the Board, president, & CEO
Source Type:

Environmental, Health and Safety Programs

Source Link:

Website
Full Quote:
Because environment, health and safety (EHS) considerations influence Baxter's selection and approval of suppliers, the company has developed a Global Supplier EHS Questionnaire to evaluate key companies that provide raw materials, components or products for resale or for use in Baxter's manufacturing processes. The questionnaire requires providers to disclose information about their EHS policies, products, packaging and packaging components, and surveys their waste-related programs against industry standards. In many cases, Baxter's supply-chain initiatives have influenced suppliers to improve their overall environmental practices. 

Quote ID:

635

Company Name:
HP
Person & Title:
Debra Dunn, Senior Vice President of Corporate Affairs &Global Citizenship
Source Type:

HP Global Citizenship Report 2005: Supply Chain

Source Link:

Report
Full Quote:
Essential to HP's approach are our Supply Chain Social and Environmental Responsibility Policy and our Supplier Code of Conduct, both launched in 2002, which commit us to work with suppliers to ensure they operate in a socially and environmentally responsible manner. Recognizing the advantages of consistently addressing these issues industry-wide, in 2004 we led the development of the Electronic Industry Code of Conduct (EICC) to foster responsible labor, human rights, environmental, health and safety (EHS), and ethics practices across the electronic industry’s global supply chain.  

    
Beyond product manufacturing, social and environmental impacts also occur during the transport of our products throughout our supply chain. To minimize environmental impact, HP increases transportation efficiency through techniques such as ‘bulk-packing’ and ‘slip sheets’ (see Logistics).  We influence transport providers through cross-industry efforts such as Clean Cargo and Green Freight.  Additionally, we’re now requiring our primary logistics suppliers to abide by our supplier code of conduct.                  

To counterbalance potential disadvantages associated with sourcing primarily from large global suppliers, in the United States, HP sets sourcing goals from small businesses and companies owned by historically underrepresented groups. Our supplier diversity program helps us meet public sector and corporate customer expectations, obtain access to diverse ideas and contribute to the economic strength of the communities where we operate. In 2004, HP purchased 22% of U.S. procurement (more than $3 billion) from small, minority and women-owned businesses. Recently, we’ve extended our supplier diversity program into Canada and the UK. 

Aligning HP’s supply chain management with our global citizenship commitment minimizes supply chain risks while forging a clear connection to our corporate values.  As our industry matures and we consolidate on lower cost suppliers, managing SER risks becomes even more important to ensure quality and supply. In keeping with our strategy, we are managing this through our Supply Chain Council. We have made considerable investments in recent years to establish partnerships, develop processes and build systems, enabling us to mitigate these risks, affect change, and realize tangible business benefits. Through these efforts, which are described in this section, we strive to ensure that HP's global citizenship standards are upheld by the companies that build and deliver our products. 

Quote ID:

636

Company Name:
BP
Person & Title:
Lord Browne, Group Chief Executive
Source Type:

BP Sustainability Report 2005

Source Link:

Report
Full Quote:
Good relationships with our suppliers are central to enhancing performance.  We have various mechanisms for managing these relationships, based around four key principles: strategy, building common ground, delivery and performance management.  We analyze our suppliers through segmentation model, which aims to help us to communicate and collaborate with them as effectively as possible.  Engagements such as Performance Review Meetings and Relationship Mapping Workshops help BP and suppliers identify areas of mutual performance and value enhancement.  BP has committed to adopt an enhanced approach to supplier engagement and interaction with our supply base.  Our primary focus will be to generate business value in all we do with our suppliers.  

Quote ID:

637

Company Name:
Dell
Person & Title:
Michael S. Dell, Chairman of the board Kevin B. Rollins, President & CEO
Source Type:

2005 Sustainability Report

Source Link:

Report
Full Quote:
Due to globalization, managing the product life cycle has grown in complexity as a growing number of participants are involved throughout the product life cycle to have a clear idea of what potential environmental aspects may lie up- or downstream.       

To meet this challenge, Dell has established a Design for the environment (DfE) Program to integrate environmental attributes into each aspect of the product life cycle, from supplier management during component manufacturing to end-of-life solutions.  This holistic, “life cycle” approach aims to prevent individual parts of the life cycle (for example, material selection) from being addressed in a way that may result in environmental burden being shifted to another part of the life cycle (for example, to end-of-life).  This methodology also encourages reduction of the most significant environmental aspects of the life cycle without unnecessarily burdening the supply chain.    

Quote ID:

638

Company Name:
Ford Motor Company

Person & Title:
Bill Ford, Chairman & CEO Jim Padilla, President & COO

Source Type:

2005 Ford Sustainability Report

Source Link:

Report
Full Quote:
Increasingly, we are bringing our understanding of a wide range of sustainability issues into the stages of our value chain.  Environmentally, we are improving our manufacturing efficiency, cutting the emissions of our vehicles and our use of recycled materials.  Socially, we seek to strengthen the communities we’re part of, expand the connections within them and improve our relationships throughout the value chain.  Economically, we are trying to build our capacity to adapt and respond to the variety of challenges and opportunities present at every stage, meeting our customers’ needs as well as our stakeholders’ expectations.  

Quote ID:

639

Company Name:
Gap Inc.
Person & Title:
Paul Pressler, President & CEO
Source Type:

2004 Social Responsibility Report

Source Link:

Report
Full Quote:
We are hoping to facilitate better compliance by improving supply chain operations and embedding labor standards directly into our business practices.  Ultimately, we believe garment manufacturers, most of whom are multi-national corporations in their own right, must take ownership of and responsibility for conditions in factories they own and operate.  To encourage them to take that responsibility seriously, we’re developing a formal tool that will enable us to factor in a garment manufacturer’s compliance record- along with criteria like cost, speed, quality and innovation- when deciding where to place orders.              

At the same time, we recognize that our business practices can have an impact on compliance, and we are actively exploring better ways to work with our manufacturers.  To avoid contributing to excessive overtime, we’re making a greater effort to ensure that garment manufacturers have accurately assessed their capabilities before we place orders with them.  We are working to reduce inefficient purchasing practices such as rush orders and last minute changes.  And we are continuing to partner with garment manufacturers to help them increase productivity and improve compliance through better processes and more sophisticated management techniques. 

Jump to:
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